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Greg has committed his time and com-
pany resources to many local causes
throughout his tenure. Greg has been a
former YMCA “Volunteer of the Year,”
served on the board of the Boyertown
Area YMCA, & several committees
amongst local school districts. Office Tech-
nologies has donated print-
ers, free service, and made
monetary con-

tributions to many local organizations
such as the Pottstown School District,
Pottsgrove School District, Boyertown
Foundation for Education, Western Mont-
gomery Career & Technology Center,
American Cancer Society, Greater
Pottstown Tennis & Learning, Good Will

Fire Company & the Tri-County
Area Chamber of Commerce.

His vision for Office Technologies is to
provide a personalized customer experi-
ence its customers while
making a positive contri-
bution to the community
and environment. When
asked on supporting the
community as a local
small business owner,
Greg responded “I cannot
stress enough the impor-
tance for local small busi-
nesses to support local
charities and non-profits
in our area. These organi-
zations make direct posi-
tive impacts on our neighborhoods 
and children to help build a better 
tomorrow”.  

Office Technologies helps organizations
of any size, understand and better manage

their printing costs. As an in-
dependent dealer in the im-
aging industry, Office Tech
can deliver the best possible
solutions for your printing
needs, rather than forcing
you into a solution from a
single manufacturer. Office
Tech’s no-pressure sales ap-
proach starts with friendly
and knowledgeable staff.
Customer needs and satis-
faction always comes first.
For more information on

Office Technologies and how they can help
your organization, visiting their website at
www.myofficetechnologies.com.

Celebrating 30 Years of Supporting 
Local Businesses and the Community

For the past 3 decades, Office Technologies has become a leading
independent provider of office imaging equipment, supplies, and
service across the Tri-County area. With life-long ties to the
Pottstown area, owner Greg Cavallo has always kept his commu-
nity in the forefront of Office Technologies’ success.
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Greg Cavallo

Office Technologies headquarters at 515 Farmington Avenue, Pottstown, PA 19464
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THE VICTORY BANK
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A SUPERIOR GROUP OF LENDERS 

Richard Graver

Headquarters 

PHOTOS BY BILL VITIELLO

THIS PHOTO BY STYLISH IMAGES PHOTOGRAPHY

The Victory Bank, headquartered at 548 N. Lewis Road in Limerick Township, is not
your typical bank. Founded in January 2008 as a small, community-focused, highly 
personalized “niche” lender with a foundational philosophy of developing a superior group
of bankers dedicated to providing exceptional service. The Victory Bank has become a 
regional leader in serving the financing needs of businesses, professional practices, individ-
uals, municipalities, and school districts all along the Route 422 Corridor. 

very dollar in deposits The Victory Bank takes
in goes right back out into the local communi-
ty in the form of loans, providing growth for
local businesses. The positive impact these

commercial / industrial and real estate loans have had
on the economic vitality of our region over the past
decade cannot be overstated.

“We’re a business niche community bank,” explains
Richard Graver, Chief Lending Officer. “We finance a lot
of projects in this community — office buildings,
medical buildings, shopping centers —  all right here on
the Route 422 corridor. The money that we lend creates
jobs in our market,” he said, pointing out that those
employees then recycle that money back into the local
economy by patronizing businesses in their community.

The Victory Bank processed and closed approxi-
mately $92 million in loans in 2018 — a record number.
About 87 percent of the bank’s loans are commercial
loans. The bank’s emphasis on hiring a “superior
group of bankers dedicated to providing exceptional
service” has certainly paid off in terms of the phenom-
enal growth and success of the bank, and its impact 
on the community, over the past decade. The bank 
has grown to over $250 million in assets and over 
$230 million in deposits over this time.

“We built this bank, this lending team because we
are lenders,” Graver said. “That’s what we do. We
don’t do a lot of other fancy stuff. We have all the
products that the other banks have, but we lead with
loans. We need to be Ninja-focused on making sure
that we do a fantastic job for those lending customers,
because you only get one chance to make a good
impression,” he said.

Graver credits the bank’s remarkable record of 
sustained $20-30 million in loan growth annually to 
the outstanding accomplishments of his entire team of
lenders, relationship assistants, business development
officers, and support personnel. “We have, in my opin-
ion, the best group of bankers I’ve ever worked with at
The Victory Bank, and I’ve been doing this for 38 years,”
he said. “These men and women get to know their 
customers. They go out of their way to do something
for them. And then in turn, those customers remember
that. They will refer others. That’s the relationship.”

Graver is especially proud of the collective experi-
ence, collaborative approach, and professionalism of
all the bank’s relationship managers, especially, the
bank’s four senior vice president/senior commercial
relationship managers — Jon Swearer, Steen
Woodland II, Alex Kroll, and Tony D’Antonio.

“Those are our senior guys,” Graver said. “They
each have decades of experience, and each have
developed many relationships in the banking industry.
They know a lot of people. They get a lot of referrals just
because of who they are. I like to say the bank isn’t The
Victory Bank. It’s Jon, Steen , Alex and  Tony. Of course,
the bank and our culture have a lot to do with it.”

(Continued on page 8)

E
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Alex Kroll

Tony D’Antonio

Steen Woodland

How borrowers thought the Victory Bank 
performed during the loan process:

“Smooth (lending) process that exceeded my expectations.” - GL

“Working with Victory Bank has been a refreshing experience.” - AH

“Great communication and good advice.”- JJ

“Victory Bank’s lending process is the best we’ve ever encountered.”- LH

“It was an easy, quick and efficient process. I don’t think 
I’ll ever leave Victory Bank.”- MZ

“Lender was easy to work with and the branch staff is excellent!”- SM

JonSwearer

“We exist to help our
clients fulfill their 
visions and dreams.”
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Graver points out that each member of
the team brings advanced knowledge, 
expertise, and contacts in terms of certain
geographical areas or types of industries,
and how to structure certain types of
loans, and they all work to share their
knowledge with other members of The
Victory Bank lending team. 

“They each have different sets of 
expertise and they talk to each other,”
Graver said. “If Jon has a commercial real
estate loan for a small strip center in 
Royersford, he’ll go to Alex and Alex will
say this is how we should do it. If Alex has
a customer who is in manufacturing, he’ll
go to Jon or Steen and they’ll talk together
and work out the best way to do it. It’s like
a collegiate atmosphere. Everybody
knows what everybody else is working
on. They get help if they need it, and they
offer help where they can. If they need
some kind of expertise from a standpoint
of a specialist, we have those contacts that
we can refer to the customer or the 
customer to them. It’s different here at
The Victory Bank. I’ve worked for three
different banks, and for this one 12 years
now, and I mean it — The group (of
lenders) that I’ve got, and the whole bank,
is the best I’ve ever worked with. They are
strong, experienced, and I don’t lose sleep
at night (worrying) that they’re going to
do something wrong.”

That unique combination in the 
banking industry of an open-door policy
that encourages communication and 
collaboration, and the proximity 
afforded by working out of a single lo-
cation, has created an atmosphere where
deals are done as efficiently and expedi-
tiously as possible.

“I’ve been in banking for 41 years and
(The Victory Bank) is a very good situa-
tion for me,” said Steen Woodland.
“Working here has brought fun back into
the job again,” he said. “This is a close-knit
group. There’s not the bureaucracy of 

bigger banks. It’s nice to be able to walk
across the hall and talk to the decision
makers and have people very available
for discussion,” he said, adding, “Every-
body works to get to the same place in
tandem with each other. Everybody has
their fair say in what’s going on and are
encouraged to provide their input. The
bank has been very supportive in any-
thing that I have presented or requested
from the top on down,” Woodland said. 

“Even the back-office

support staff goes out of

their way to make sure that

things get done for you in

the timely manner that you

need them,”Woodland offers. 
“The credit department and senior man-
agement have all been great. Coming
from other banks, I’ve seen the coopera-
tion and working together more evident
here than it has been in most of the other
banks that I’ve been with.” 

“There’s a lot of experience here,” 
said Jon Swearer, who himself brings 
20+ years’ banking experience to the table,
the last six with The Victory Bank.  “One
of the things the bank has instilled in us is
that team aspect, and to be more focused
on how the bank does, rather than what
individuals do,” he said. “With that expe-
rience, it invites you to ask your associates
how they would do this or that. It does
create that element of teamwork where
we all help each other figure out how to
get things done, which benefits both our
customers and the bank in the long run.” 

Tony D’Antonio joined The Victory
Bank lending team eight years ago, bring-
ing along his relationships built up since
he started in banking in 1996. “In my 

COVER STORY
(Continued from page 6)
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portfolio, I’ve had customers for 20 plus
years. I didn’t want to go somewhere
where their philosophy is going to be 
different than mine and it’s not going to
work with my customer. Asking my 
customers to move is something that 
I don’t take lightly, and I want to be able
to satisfy them and work with them. And
working at this bank is ideal for my cus-
tomers. If I have a question from a client,
all I have to do is walk next door and talk
to Rich (Graver) or go right next door
and talk to Joe Major. I don’t have to 
call another office or send an email and
wait for a response. I enjoy working at
this bank from that standpoint. We get
things done, and we get them done
quickly,” he said.

Alex Kroll, who is currently managing
17 projects, is the real estate and construc-
tion loan “go to” guy on The Victory Bank
senior lending team. “I’ve got 30 years of
experience, so I’ve done all types of lend-
ing. I’m pretty familiar with how to un-
derwrite the loans, and most people do
lean on me for the construction and real
estate loans,” Kroll said. I have access to
certain information that most of the peo-
ple don’t, so I’m able to get comps and
market studies done. That helps us if we
want to go into a new area. We spend a lot
of time researching the area before we will

actually do it. That’s a real big part that 
I bring to it. Experience.”

Kroll agrees with his fellow senior 
commercial relationship managers — the
collaborative atmosphere is a key compo-
nent in the bank’s success. “It is a family
atmosphere,” he said. “We all lean on each
other for everything. We all work together
on the deals. Being face-to-face makes all
the difference in the world, and we bend
over to make sure that everybody’s on the
same page. There’s no surprises here.
That’s the big issue. There are no surprises.
We start talking to everybody that needs
to be spoken to in the very beginning. It’s
very easy. We communicate well in our
departments. So, when the deal gets to the
approval process, it’s already done.”

The efficiency of the loan process, as
well as the overall quality of the loans
made by The Victory Bank, are in large
part due to the experience of the bankers
involved. Compared to its peers, The 
Victory Bank is among the top banks with
the fewest delinquencies and little to no
charge-offs. Graver points out that this is
a result of his highly experienced lenders
doing a superb job of pre-qualifying loan
candidates early in the process. 

(Continued on page 10)
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That efficiency and loan quality is also
due to the consultative approach of the
lenders. Unlike the big box banks who re-
quire a business plan and financial 
documents, which they turn over to an un-
derwriter in a remote location, lenders at
The Victory Bank encourage customers to
come in and share their idea first, talk about
it, bounce it around with experienced busi-
ness professionals, shape their business
plan, and collect all the necessary financial
documents before applying for a loan. The
lender will then continue to work with the
customer throughout the life of the loan
as needed, as a financial partner.

“The experience of the lender is the
key,” explains Alex Kroll. “A good lender
will sift through a deal before they even
push it along. We’ll get the information
and underwrite it based on our own
experience or turn it down right away if
it doesn’t go anywhere. My claim to
fame is I give all my clients my spread-
sheets and say, here’s what I require. If
you follow a, b, c, d and fill these out,
then the deal gets done. My clients use
those spreadsheets and they send me the
information in the formats that I like, and
it makes it much easier. I have never had
a deal turned down because we do the

homework up front; and the clients are
involved. That’s the biggest piece.
Interaction with the client. The client
understands. We’re very up front. These
are the requirements. This is how we do
it. This is what I need. And usually the
clients are very receptive to that,” he said.

The extraordinary quality of The Vic-
tory Bank lending team is due to hiring
the right people from the start. It is main-
tained by creating the right atmosphere
where those people can thrive, in terms of
professional growth and personal satis-
faction. That involves creating a familial,
supportive environment. 

“It’s a great place to work,” said Jon
Swearer. “The senior management that
interacts with the lending are good
people, focused on not only what the
bank has to do to succeed, but what you
have to do individually to succeed. It’s a
cliché, but that work-life balance is really
honored here. They are focused on both
sides of the equation. You need to get
your work done and take care of your
customers, but you also have to focus on
yourself and be happy,” he said.

One of The Victory Bank’s top expens-
es is training and education for employ-
ees, giving them the knowledge and

COVER STORY
(Continued from page 9)
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authority to make wise decisions for
their clients, so they understand the
entire process of maintaining and
growing a profitable institution. Beyond
training and education, the employees at
The Victory Bank feel as though they are
part of a family. They have fun together,
throwing axes, racing Go Karts, banter-
ing and joking with each other, attending
private and community events together.

“I think the entire bank, not just the
lending group, the whole bank is
family,” said Graver.  “They get along
really, really well. It’s a close-knit family
like environment, where they are not
afraid to speak their mind, as long as
they do it respectfully and they always
do. If they have a matter of opinion or
difference of opinion, they talk about it.
But they work so closely together in
order to make sure the bank succeeds,
the clients succeed, they get their job
done,” he said. 

“Wednesdays we have games,” Alex
Kroll said. “It’s been pretty interesting. It
breaks down the barriers when you see
each other in more of a fun atmosphere
rather than a (strictly business)
atmosphere and it keeps lines of
communication open, because you
know who that person is. You’re not
talking to a position. You’re talking to a

person. And you form relationships
through those activities. It’s a great place
to work. Clients are number one. And
we do push the process to make sure the
clients’ needs are met. If there’s a
deadline, we meet the deadline. And
that’s the key.”

“It’s a very amazing, rewarding,
dynamic,” Graver said. “They become
friends. Some of them are friends before
they get here. They come to work
because they are working with their
friend. I interviewed every single
employee here except for one. And Joe
(Major) has interviewed every employee
we’ve hired. It’s important to us, because
this is a family. We want to make them
happy. We want to make them feel like
they have self-worth. We do a lot of
things that other companies don’t. We
have really good benefits. We’ve got
flexible paid time off. We have picnics in
the summer where we cook hamburgers
and hot dogs for the team. With a single
location, it’s a little easier to manage as a
family or a team than a traditional bank,
where there’s a headquarters and
branches all over the place.”

For additional information,
please call 610-948-9000 and
visit VictoryBank.com.
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Three Daughters Inn 
The Three Daughters Inn is

located at 1016 E High St. in
Pottstown. Our inn provides
comfortable, modern accom-
modations in any circum-
stances. Unlike a hotel, the
Three Daughters Inn is a 
personalized bed and break-
fast that welcomes all guests.
Our first-floor suite, The
Madison, has a zero-step entry
and is accessible to those who
may use wheelchairs or walk-
ers. The third floor of the inn is The Jillian
suite, perfect for a couples get-away with
its king-size bed and luxury furnishings.
Our largest suite, The Nicole, can accom-
modate up to four people. While you
visit Pottstown, Three Daughters Inn can
be your home away from home in the
suite of your choice.

As a bed and breakfast, we ensure that
each of the breakfast options are chosen
and prepared with care. We are happy to
accommodate your dietary needs during
your stay. Any meal can be altered or
supplemented to support dietary restric-
tions. As a family-run inn, our recipes
have been passed down from genera-
tions of cooks and from all over the
world. 

The inn resides within a historical
building built in 1906. Over the past cen-
tury, the building has seen a wide range
of purposes: from a beauty salon to a rec-
tory for Saint Aloysius School. Most re-
cently, the building is home to Three
Daughters Inn.

Located between The Hill School and
Pottstown Hospital, Three Daughters Inn
is a great launch spot for exploring the
town. There are beautiful, historic build-
ings that line High Street, offering places
to shop, eat and enjoy your nights. An-
other great thing about Pottstown is the
new bike lanes that open the borough up
to those ready to adventure. Less than 10
minutes away is Pottsgrove Manor. It
was built in 1752 by John Potts that
marked the beginning of Pottstown. Dur-
ing your stay at Three Daughters Inn,
there are many attractions in the area to
enjoy.

The inn was founded on a desire to re-
vitalize and continue to improve the
Pottstown community. Three Daughters
Inn is proudly family-owned. Our family
has been working, volunteering, and
going to church here in Pottstown for
more than a decade. We have watched
Pottstown grow and flourish, but we’ve
always felt it was missing deluxe accom-

modations. We’ve created a place that we
would want to stay, in the place we love
living. Our goal as a business is to help
Pottstown continue to grow and thrive. 

The Three Daughters Inn is dedicated
to more than just providing you a great
stay; we’re dedicated to providing a bet-
ter Pottstown. Whether you are looking
for a couple’s getaway, a girl’s weekend,
a visit with your student at the Hill
School, or if you’re here in Pottstown on
business: The Three Daughters Inn will
help you have an ideal stay, because
you’ll feel at home in our home.
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Pottstown 
Roller Mills

Pottstown Roller Mills, located at 
625 Industrial Highway in Pottstown, is
one of the oldest existing businesses in
Montgomery County. We have been
doing business since 1725.  We are a small
family owned business that believes
our customers’ needs are of the utmost
importance. 

We carry a wide range of products to
suit a variety of needs for your lawn,
home, and pets. Some of the brands that
we carry are: Purina, Triple Crown, our
own Pottstown Roller Mills horse feed,
as well as Lyric and Feathered Friends
bird feed. We also carry mulch, sand,
stone, solar salt, etc. A list of our 
products is available on our website,
www.pottstownrollermills.net.

Please call 610.323.8620 or stop by for
more information on products & current
promotions.

Mayerson 
Injury Law 

Established in 1963, Mayerson Injury
Law has served the Pottstown commu-
nity for two generations. Admitted to the
Million Dollar Advocates Forum, our at-
torneys have a proven track ensuring our
clients receive all available coverages
from the available insurance policies, as-
sisting step-by-step in every stage of the
insurance claim process and, if needed,
civil litigation. Gaining national attention
after securing a $21 million judgment
against Nationwide Mutual Insurance
Company for its bad faith handling of
our clients’ loss, we have proven our rep-
utation as tenacious advocates for our
clients. We will not settle any claim for
less than full and fair value, and if the in-
surance company will not settle, we will
fight for full justice in the courts. 

Located in Pottstown at the corner of
High Street and Sunnybrook Road in a
historic brick schoolhouse, we are local
attorneys with a national reputation. 
For more information, or to schedule a
free consultation, see our web page
at www.MayersonInjuryLaw.com.

We are here to help. Mayerson Injury
Law is located at 1 North Sunnybrook
Road, Pottstown, PA 19464; 610.906.1966.
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High Street Terminal Brings 
Exciting New Foods, Spirits & Shops 

to Downtown Pottstown
There’s a new food court in Pottstown! The High Street Terminal @ 
300 E. High St. – formally known as the Pottstown Farmers Market.

Sanatoga Animal Hospital, LLC
With quality care, a friendly staff, and

a loving doctor, Sanatoga Animal Hos-
pital is the place for your pet. Located at
the corner of Park Road and High Street
in Sanatoga, just off of Route 422, the
staff works hard, in order to assure the
safety of your pet. The hospital has been
accredited by the American Animal
Hospital Association (AAHA) since
1990. AAHA accreditation ensures that
a hospital meets high standards in den-
tistry, diagnostic imagery, laboratory
testing, surgery, pain management,
pharmacy, and patient care. Only 12
percent of veterinary practices in the
United States of America and Canada
voluntarily allow on-site inspection by
AAHA to establish and maintain these
standards. 

Dr. Jitendra Sharma, DVM and the
team at Sanatoga Animal Hospital 

provide loving care and compassion.
They have state of the art equipment.
The services offered include dental care,
diagnostics, surgery, radiology, and
general preventive patient care. A com-
prehensive approach is emphasized in
treating patients. Routine surgeries such
as spay and neuter or tumor removal are
performed with laser technology. Laser
surgery is less painful for the patient and
allows a faster recovery. Peri- and post-
operative pain management is achieved
through pharmaceutical as well as 
therapeutic laser treatment. 

Sanatoga Animal Hospital has been
voted multiple times as The Best Ani-
mal Hospital in Mercury’s Readers
Choice. Sanatoga Animal Hospital is
open Monday through Saturday. For
more information and coupons please
visit  www.sanatogavet.com.

We have an authentic taco restaurant
with the Best. Tacos. Ever. You all know
Tornetta’s Pizza, well this is their
newest adventure and there’s not one
thing Italian about it! Fish, Chicken and
Pork tacos as well as rice bowls and av-
ocado fries! So. Good. Aye Caramba –
484-524-8611

Next up is our deli. This is their 3rd lo-
cation. They also serve two charter
schools as well as catering. They carry
every salad you can think of, and Boars
Head Meats for your sandwiches and
wraps. Flavors Deli – 484-624-4742

Attention all vegans! We have a
vegan/plant-based restaurant. Beyond
burgers, Krab Kakes and Cauliflower
wings to name a few items. Look for the
adorable food truck in the back. Seed and
Soil – 484-949-8821

How about a bagel and spreads? Yes –
we have that too! This is their second lo-
cation, the other one is in Royersford.
They carry New York style bagels which
means its boiled then baked and yes, it
matters! Their spreads are all homemade
too. Barristers Bagels Co. – 484-973-6675

(Continued on page 16)



Potts and Penn 
Family Diner

Potts and Penn Family Diner is Located at 80 East High Street, 
in Pottstown’s historic district. An original DeRaffele Diner, it was
established in 1962, and opened as Dempsey’s Diner.  The center
piece of Pottstown’s Historic District has served Pottstown and 
surrounding area for about 57 years.

“The Diner”, like our community, has experienced
peaks and valleys, yet always been a local meeting place
and attraction. The pillar of our community was re-estab-
lished in November of 2015 as Potts and Penn Family
Diner and immediately began to contribute to the 
revitalization of our area.

Potts and Penn Family Diner offers forward thinking
specials, breakfast items, and unique menu options for
all patrons in our local and surrounding area.  Our goal
has always been to provide quality meals, traditional
diner experience and fare in a fun, family- friendly 
environment.  Come as friends, leave as family.
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(Continued from page 16)

Everyone asked when we were getting
coffee! Not only do we have coffee…. we
have Jamaican coffee, cold brew coffee
and frozen coffee! This is their first loca-
tion, and they are so excited to be a part
of the revitalization of Pottstown. They
also carry the best homemade sticky buns
and pastries as well as healthy smooth-
ies. Honey’s Homebrewed Café – 
484-524-8112

Now for those cute shops. We have a
flower shop that carries a fully sustain-
able garden tower. Coolest thing ever!
Only takes up three feet of space. It wa-
ters itself and ‘suns’ itself. You have to see
it!  They also carry plants, flowers and
cute little gifts. Dani Bee Funky – 
610-308-7894

Our other shop owner repurposes
furniture and little Knick knacks and
creates something even cooler. If you
like beachy, patriotic and rustic designs,
stop here.  Buttercup Boutique – 
484-347-0631

Next up is custom décor. They carry
cute wine glasses, pillows and custom
signs. If you have a special event coming
up, stop in or call to place a custom
order with them. T-Squared and Co –
484-949-9599

Last but certainly not least is our amaz-
ing vodka bar! We specialize in infused
vodka, which means we pour vodka
over fruit or vegetables, let it sit for a
while, until the vodka is infused and

tastes, well…. Like juice! (Our regulars
know it’s true.) Pineapple, Black cherry,
even pickle. You can have it as a martini
or mixed into a drink. Either way, you’ll
love it! We also carry local beer and IPA’s
for when you want beer. Kiki Vodka Bar
– 484-624-8591

Thanks for taking a tour with us. We
have a lot more planned, but we can’t
share the details yet. Stop in and stay
tuned. See you there!  
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FOCUS ON POTTSTOWN REVITALIZATION
HIGH STREET TERMINAL BRINGS EXCITING

NEW FOODS, SPIRITS & SHOPS TO DOWNTOWN
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A new addition to the Pottstown
scene, Rivster’s on High, located at 250
East High Street in Pottstown, is owned
by Tom Rivera. John Connell is a partner
in the venture with Rivera. Rivster’s
menu features Nelson’s ice cream, coffee,
shakes, crepes, specialty cupcakes,
pretzels and hot dogs. Rivera said his
goal is to create a fun atmosphere where
people will come in for the conversation
as much as for the food. “I want people
to say it is a fun place to go, and that the
staff is amazing,” he said.

Rivera has a business background as
the general manager for Anytime Fitness
at Coventry Mall. After two years, he felt
it was time to start his own venture. “The
timing couldn’t have been any more
perfect,” he said, adding he is leasing the
space on East High Street currently, but
there may be a possibility down the road
to purchase the building.

When it came to branding the new
venture, Rivera didn’t want the word “ice
cream” in the business name. Rivster’s
features other offerings besides ice cream,
and he also plans to market his coffee, a

unique blend for Rivster’s being made by
Triangle Roasters of Philadelphia.

To help settle on a business name, he
polled his Facebook community. “I went
on Facebook and asked, ‘What should 
I name my shop?’ Someone said,
‘Rivster’s on High.’ It’s a great name,” he
said, explaining that he has been known
by the name Rivster since his time at the
gym. Taking it a step further, the sign
above the door and the logo for Rivster’s
both feature a smiling Rivera juggling his
four main offerings. He said it was John
Connell’s idea to add Rivera’s caricature
to the sign.

Connell said he met Rivera before
Anytime Fitness opened, and the pair
“clicked.” “In the first five minutes that
I met him, I felt like he was my oldest
friend,” Connell said. Like Montesano
Café, Rivera is looking to get the
Pottstown location working well and
then replicate it in Phoenixville. “We’re
trying to set them up so they can be
franchised, basically,” Connell added.

For additional information, please call
484.752.4751.

Rivster’s On High



Montesano Café
Located in the New York Plaza building

at 238 E. High Street in Pottstown, Monte-
sano Café is owned by John Connell and
Vincent Montesano. The pair attended the
same culinary school — the Restaurant
School of Philadelphia — where they
struck up a friendship. Over the years,
Connell and Montesano have worked to-
gether doing catering. “When Vincent
sought me out for this project, I was ex-
cited about it,” Connell said. “Montesano’s
is a great family name with a good repu-
tation. We are definitely looking forward
to being part of the rebuild of Pottstown.
The food here will invigorate the street,”
he said.

Vincent Montesano is part of Monte-
sano Brothers Trattoria & Catering in
Chester Springs.

Like that business, Connell said
Pottstown’s Montesano Café features an
extensive Italian café menu. The café
opened last month in a “soft opening”
with limited hours, he said, adding that
feedback about the food and atmosphere
has been good.

Connell said work on the café, which
began in March of this year, has included
painting the space and installing pallet
walls, which Connell said gives a new

“aura” to the café. “It was a little too cor-
porate for me,” he said. “I wanted to
warm it up a little bit and make it more of
a cyber-café.”

The menu at Montesano Café features
Panini’s, hot sandwiches, breakfast
sandwiches, salads, and hoagies, and
will feature Lamont Coffee of West
Chester. Connell added that Montesano
will also offer catering.

Connell said he is working on getting
the appropriate licensing to serve beer and
wine. “We’re in talks with some of the
local breweries to see who we want to
use,” he said.

Ultimately, Connell said he is looking
to replicate the Pottstown model, once it
is up and running. “We’re trying to put
one of these in other towns — including
West Chester and Phoenixville — we’re
looking to expand, so we’re trying to
make this model as streamlined as possi-
ble,” he said.

Hours for Montesano Café will be 9
a.m. to 7 p.m. Monday through Saturday,
9 a.m. to 3 p.m. on Sunday. 

For additional information, please call
484.949.8397, and visit www.monte-
sanobrothers.com.

Wants You!
Youare cordially invited to make new friends
and business contacts, while engaging in fun
activities designed to serve our community.

This is your opportunity to grow your business
and your circle of friends, and help make your
community a better place to live and work.

Join us at 6:30 on Wednesday evenings at
Brookside Country Club for a delicious meal,
camaraderie, and a Rotary meeting where 
we plan and execute projects to improve the
community.

• Meaningful community service projects
• Fun social activities
• Important business connections
• Deep and lasting friendships
• Opportunity to learn about our community

Visit www.pottstownrotary.org 
or call Bill Wellen at 484.886.5396 to learn more!

The Pottstown Rotary Club

FOCUS ON POTTSTOWN REVITALIZATION
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NATIONAL HOME FURNISHINGS MONTH

Compared to other materials in the market,
there are many benefits with concrete. We offer a
wide variety of color options, over 400 to be
exact. Finishing options for concrete include
cream finish, salt and pepper finish, custom
veining, and exposing integrated objects like
recycled glass and aggregates. With each product
being handmade, we have the ability to create
any shape or size piece. Handcraft Concrete offers
options unlike any other company in the industry.

You might have heard before that concrete
can stain easily. With advancements in sealers,
your worries of staining your concrete are over.
We use a unique sealer that soaks deep into the
pores creating a permanent bond. The result is a
custom concrete piece with a smooth, polished
finish. The piece is stain and scratch resistant,
environmentally friendly (VOC compliant) and
can withstand heat up to 500 degrees. All of our
products are sealed to a “Food Safe: status. Our
sealer is also suitable for both indoor and outdoor
uses and is not affected by harsh weather,
freeze/thaw, or UV rays.

Our prices are competitive with other higher
end options on the market including granite,
marble and quartz. Each piece is handmade with
extreme love and care, creating a product that we
are proud to stand by. Concrete is extremely labor
intensive and typically can take anywhere from 
2-5 weeks to manufacture. We value ourselves in
making concrete that is beautiful and functional
to your design. 

Handcraft Concrete invites everyone to bring
their designs to life and collaborate with us. We
love working with everyone; whether it be a
client, designer, architect, or homebuilder. From
initial design to final installation, your Handcraft
Concrete product will be an investment that will
last a lifetime!

For more information,  
please call 610.850.4641

or email 
info@handcraftconcrete.com  

Follow us on Instagram
@Handcraft_Concrete

Follow us on Facebook @
Handcraft Concrete

If you can dream it, 
We can make it:
CONCRETE 

Handcraft Concrete is a designer and manufacturer of bespoke
concrete countertops, sinks, tables and various architectural pieces
including fire pits, fireplace surrounds, planters, and much more.
Simply put, we can create anything your mind can imagine!

259 South Street Pottstown, Pennsylvania 19464
www.handcraftconcrete.com
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FOCUS ON INSURANCE AGENCIES

Millennium Administrators, Inc. can
show you how to save 25 – 30 percent
on medical benefits. Millennium Ad-
ministrators, Inc. can deliver everything
from cost innovative medical plans to
telemedicine, carved out pharmacracy
benefits to wellness initiatives, HR ad-
ministration to ACA tax coordination
along with broker services that are avail-
able to you 24/7. 

What sets Millennium Administrators,
Inc apart is our unparalleled industry ex-
pertise and uncommonly personalized
service. By working closely with you, we
can devise healthcare benefit strategies
that fit your specific needs and budget. 

Whether you are looking for a Pre-
scription Drug Benefit Plan or full group
health insurance coverage, let us identify
the cost-saving opportunities that you
may be missing. 

We would love the opportunity to
work with your company and have you
join our growing list of clients. For addi-
tional information please call 610.222.9400
and visit www.millennium-tpa.com.

A FEW OF OUR 
SERVICES INCLUDE: 

• 24/7 Agent on Call 

• Customized Medical, Dental, Vision, Life and
Disability Plans 

• Carve Out Pharmacy Plan (go direct to PBM’s) 

• HRA, HSA, FSA Administration 

• Wellness Program Coordination/
Implementation 

• Telemedicine Service 

• Stop Loss 

• Healthcare Renewal Management 

• Claim Cost Analysis/Management 

• Cobra and HIPAA Administration 

• Billing Reconciliation Support 

• Online Benefit Administration and Employee
Portal 

• Open Enrollment Presentations 

• New Hire Enrollment and Termination
Services 

• Monthly Healthcare Cost Containment
Meetings 

• ACA/Healthcare Reform Compliance
Management 

ASK US ABOUT Reference Based Reim-

bursements (RBR)! 

Millennium Administrators, Inc. 

The Loomis Company is a locally
owned Insurance Services Agency
founded in 1955. We started as a family-
owned business and have grown to a
national company with a focus on serv-
ice, expertise and technology. We offer
a full spectrum of insurance services
protecting what you value most: your
people, your assets and your future.

Our Commercial Property and 
Casualty Division combines extensive
experience in the insurance industry
with diverse skills in liability, property,
workers compensation, professional 
liability, cyber liability, and more.

Our Benefits Division is dedicated to
identifying solutions to reducing your
benefit costs. We provide the highest
level of service to our clients and their
employees by working with you to en-
sure that your employee benefit pack-
age remains cost-efficient and
cost-effective, while controlling the
overall administrative costs.

We also offer a number of Personal
Lines coverage including: home own-
ers, auto, boat, flood, life, wedding, um-
brella, pet insurance, and much more.

Our Marine Division can work with
small boats to mega yachts by designing
a coverage package to fit the pleasure
boater’s needs.

Our Aviation Division has been in
service for over 40 years. Our specialists
are pilots and aircraft owners with 
significant experience in all facets of 
aviation. These qualities enable us to 
develop solutions for your specific
needs.

The Loomis Company’s corporate
headquarters is located in Wyomissing,
PA. We have offices located nationwide
in Las Vegas, NV, Ft. Lauderdale, FL,
Toms River, NJ and Annapolis, MD.
Visit our website at www.loomisco.com
to learn what sets The Loomis 
Company apart from our competitors.
Follow us on Facebook, Twitter and
LinkedIn for news and to see how we
are involved in the community.

The Loomis Company



Falco And Associates is an independent insurance
agency located in Limerick, PA serving all the surrounding
communities and the state of Pennsylvania.  We have more
than 30 years of experience building personalized insur-
ance coverage for individuals, families and businesses. 
We are a full-service agency of licensed professionals that
have the experience and expertise in assisting with today’s 
insurance coverage needs.  When you come
into our office, you will be treated as family
and even get to meet our two small office
dogs that love to greet each person who
comes through our door.

The company was started by our founder,
Chuck Falco and the first office opened in
Norristown in 1990.  As the agency grew, 
we moved to a new and bigger location in
Limerick in 1996.  As an independent agency,
we are not tied to proprietary products, nor
are we limited to select policies.  Instead, we
have access to the top insurance companies
available in the market place.  Our focus is
on finding the right coverage at the right
price to fill needs and expectations.  It is our
privilege to serve each client and provide
prompt and efficient service from the time of
the quote and application process through
the claim procedures. 

Buying insurance is a vital part of how we live our lives.
Most people can’t afford to buy that home, car, recre-
ational vehicle, vacation home etc., without having the
back up of insurance protection.  When there are so many
companies and options to choose from, it is important to
have an advocate to help you sift through the coverages
available.  Nobody wants to spend more than necessary,
but if you don’t know the consequences of what you are
purchasing or you’re only interested in lowest price, you
can jeopardize your financial security.  Should you then
choose every option available?  Probably not, but you
need to decide for yourself what is most important or rea-
sonable for you to protect.  For instance, if you buy a new
car and don’t have the proper coverage such as collision
and you are involved in an accident, you may be out the
$40,000 you just paid for the vehicle or more.  

Working with an independent agency can help match
you up with a company that caters to certain needs.  
For instance, maybe you have a newly licensed driver 
in your household.  Many companies charge significant 
premium for new drivers.  Do you know if your jewelry
collection has any coverage on your homeowner’s policy? 

Do you know that many companies can provide Identity
Theft protection on their homeowner’s policies?  Do you
know that flood insurance is not covered on a standard
homeowner’s policy? Do you know that if you have a
business in your home, there may not be any insurance
protection for business activities and business personal
property?  If you own a business, do you want to make
sure certain coverage responds in the event of a claim?
Are you aware, that if you purchase low limits of liability
and have a larger claim, that your assets can be put 
in jeopardy?  

With so much to consider, wouldn’t it be wise to have
a professional to refer to?  As an independent insurance
agency, we provide the benefit of guidance by licensed
professionals to help find coverage through numerous 
insurance companies to meet the needs and budgets of
our clients. Like any other business, insurance company
rates and target markets can change with time.  What may
have been a great fit for you in the beginning, may not be
now for various reasons.  The luxury of working with an
independent agency is that we have other insurance com-
panies that will fill in the gaps to meet your new needs.

FOCUS ON INSURANCE AGENCIES

For more information call  
Teri M. Falco at 610-495-8840 
Monday thru Friday 9:00 AM to 5:00 PM

www.falcoandassociates.com
Protection, Security and 

Peace of Mind

Insurance shouldn’t be complicated.  
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BOOKKEEPING / ACCOUNTING

BUSINESS & OFFICE PRODUCTS

CREDIT CARD PROCESSING

DJ SERVICES

GARDEN CENTER/NURSERY

FINANCIAL SERVICES

FURNITURE
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GRAPHIC DESIGN

GRAPHIC DESIGN & PRINTING 

HEALTH / SKIN CARE

HVAC / PLUMBING

INSURANCE SERVICES

INTERIOR DECORATING

LIMOUSIN SERVICE

LODGING / BED & BREAKFAST
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LODGING / MEETING FACILITY

MAINTENANCE/JANITORIAL 

NAIL SALON & SPA

ONLINE MARKETING 

PAINTING & RESTORATION

REAL ESTATE / FOR SALE/LEASE
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SENIOR CARE / LIVING ASSISTANCE

SIGNS / BANNERS / GRAPHICS

RETAIL / CONSIGNMENT

CALL (610) 323- 6253 TO PROMOTE YOUR BUSINESS 
IN THE ROUTE 422 BUSINESS MARKETPLACE 

Forty-percent of Americans age 54 or
younger are listening to podcasts, and,
according to statistics, are a relatively af-
fluent group with half of them earning
over $75,000 a year. Is that a target market
you’d like to reach? 

Podcasting is currently the only long
form medium that individuals are con-
suming these days and since they’re lis-
tening to hour-long podcasts on a weekly
basis, it is an easy way for business own-
ers to build strong relationships and de-
velop trust with potential customers.

Here’s why as a small business owner it’s
time to get started podcasting.

Podcasting is a more 
cost effective alternative 

to video marketing
Producing good marketing videos can

be extremely expensive due to the hours
spent editing, the cost of video equip-
ment, lighting, sound and backdrops, all
to produce a 2-3 minute video.  With pod-
casts you can get started for less than $100
and still produce high end quality sound.

(Continued on page 26)

WHY YOU NEED TO 
BE PODCASTING AS A
BUSINESS OWNER

By Justin Schenck, SBRA Member

Podcasting has become one of the fastest growing
mediums for small businesses. With over 700,000 
active shows, people are quickly discovering the
power of the podcast. So why are so many small

business owners now using them in their bag of marketing tools?
It’s simple really, their target market is tuning in, in droves, to
hear what they have to say.  



                                                                  SEPTEMBER 2019 ROUTE 422 BUSINESS ADVISOR          422business.com and 422bizmag.com 26

Not to mention the fact that a lot of
people are not comfortable in front of the
camera, which as a result can hurt your
business and reputation.

Podcasts are highly engaging
Even though your listeners aren’t

a part of the conversation they
feel like they are getting to
know you on a more per-
sonal level. When some-
one chooses to spend
30-60 minutes with you
every single week, they
begin to feel like you
are a part of their life,
creating a lasting bond with
the audience. That, of course, translates 
to sales. 

In a survey conducted by INC.com on
over 300,000 podcast listeners, more than
60% of them have bought from some-
thing that the podcast host was promot-
ing. This is a direct result of building a
relationship between the host and lis-
tener. People buy from who they trust!

Podcasts increase 
brand awareness

Brand awareness is one of the most im-
portant things needed for your business.
Podcasting helps you by not only sending
your episode all over the world but by

positioning you as an expert in
your field. For example, there

are countless real estate
agents out there, which
one do people choose?
They choose who they

trust and the ones
who they know what
they’re talking about.

You can use the podcast
to showcase both of those

skillsets to current and future clients. 
So, how do you get started podcasting?

Simple, buy a microphone and start creat-
ing content. If you don’t have the time or
the knowledge to do it yourself there are a
number of full-service podcast production
companies out there, or you can do the
work yourself. Now as you can see, it’s
time for your business to start podcasting.

WHYYOUNEED TO BE PODCASTING
AS A BUSINESS OWNER

(Continued from page 25)

Justin Schenck is the host of The Growth Now Movement podcast; Founder of www.beginpodcasting-
now.com, and a member of Small Business Resource Association.
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ARE YOU SHOWING UP 
IN THE GOOGLE 
LOCAL RESULTS?

By Tiras Buck, 
Amity Digital
SEO (or search engine
optimization) can mean
a lot of different things.
If you own a local 
business that

serves a specific area, tradi-
tional SEO can sometimes be
daunting and overpriced.
That’s where Local SEO
comes in. How often have
you searched for a restaurant
or service provider and scrolled
right down to the local listings that
appear under the Google Map?
Pretty often, right? In fact, most
people who are searching for a
local provider skip the ads, go
right down to the local listings,
and start browsing. They never
make it to the actual search re-
sults below that. 

In most cases, there are three listings
that appear below the map. Those three
listings are called the “Local Pack,” and
they get most of the attention from your
potential customer. How do you get
your website to be one of the three?

Well, like all SEO, there are a
lot of factors that Google

looks at. For Local Search,
the most important items
are Google My Business
optimization, on-page op-

timization, google reviews,
back links, citations, click-

through rates from the search re-
sults, and your domain authority. 

Amity Digital is a full-service web 
design and marketing company and
SEO is one of our most popular services.
For more information, or to get a free
evaluation of your current website, 
contact Tiras Buck at 215.801.0290 or
email: tiras@amitydigital.com.



SCHEDULING YOUR
SOCIAL MEDIA

SOCIAL MEDIA TIPS
By Theresa Mintzer

The best way to create engagement on social medial is
to be consistent. As a business owner, that can be a tall
order. You can make it easier on yourself if you have a

process. If you sit down and plan for the next few weeks or months,
then you can batch schedule your social media.

The first thing you need to do is create
a list of topics that you want to address
with your customers that will show them
the benefits of your products or services.
You want your customers to make com-
ments and share your information. Think
about upcoming events, special occasions,
and sales that are coming up. How can
you highlight them?

Now that you have some ideas, it’s time
to get creative. Think about graphics, pic-
tures of your products, videos, and stock
photos that go with your idea. You might
have some already but now you have a list
so that you can create them. 

Take a calendar and start planning. You
will be able to see the holes that you still

need to fill. Start writing the posts, keeping
in mind your message and your call to ac-
tion for each post. You’re almost finished. 

Time to schedule!! There are many pro-
grams that you can use such as Hootsuite,
CoSchedule, Planoly, Later, and many
more. You’ll need to figure out the one that
fits your budget and needs. If you aren’t
sold on one, they typically offer a free trial.
You can also schedule on each of the plat-
forms. Facebook has a Creator Studio for
businesses that now lets you schedule to
Facebook, Instagram, and IGTV for free. 

For further information, please contact
Theresa Mintzer at 484.624.8341; email:
bytheresamarie@outlook.com; and visit:
MintzerSolutions.com.
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By Ann Short, Director, Bon Homie, Ltd. 

This summer we had the opportunity

to sit down with state Representative

Joe Ciresi (D-146th) as he visited our

Center on Lewis Road. After touring

the Adult Day Center, he listened 

to staff members and program 

participants to get a firsthand experi-

ence of what our center provides.
We focused on the two most important areas

that are affecting our center, clients and caregivers. 

1. We spoke about the difficulties facing parents
who have children that are disabled and are getting
ready to transition from a high school environment
to a day program environment. 

Many Families are searching for programs that
attend to their adult children’s medical needs as
well as providing a meaningful
social experience in a safe
environment, but not many
programs can meet the expecta-
tion or requests. Bon Homie
provides comprehensive nursing
oversight and has developed
programs to meet the specific
needs of each client that is
enrolled in our program. Bon
Homie is one of the few if not
only program that staff’s nurses. 

Many other programs and
schools refer clients needing a
high level of care directly to us.
Many of these families have
children who are transitioning
and are waiting to hear if their
child will receive waiver funding.
There is a growing waiting list for individuals
needing the Consolidated, Community Living and
P/FDS waiver. Many of these families won’t hear if
they will receive funding until close to the time,
they are ready to transition out of school, which
makes planning for their child’s next step near
impossible. 

2. We also discussed the impact of the States
Final Rule and Community Integration Policy has
had on our small family owned and operated
business has been substantial. Community
Integration requires Bon Homie to take the individ-
uals that attend our program out into the
community, while still meeting the demands of our
center’s original mission to provide a safe,
controlled, simulating environment for disabled
individuals.

When CMS introduced the Final Rule and
Community Integration, the program we worked
so hard in developing wasn’t recognized. Every
agency providing services to developmentally
disabled individuals were grouped in the same
category no matter who they served, or the level of
care the individuals received. 

We met with Representative Ciresi with hopes
that he could help us convey to CMS and the PA
Human Services Committee the need to create
program categories under the Consolidated,
Community Living and P/FDS waivers designed
specifically to serve the higher-level-of-care client,
with focus on the medically fragile, and whom are
determined by a qualified team to be unable to
safely go out into the community. 

This category would shift the demands of
community integration off programs like Bon
Homie and allow our program to continue to
employ nurses and provide the high level of care
that everyone requires. 

“Ann Short and the staff at Bon Homie are a
tremendous resource to the greater Limerick
community. Their mission is all about helping
people with developmental disabilities, brain
injury, or dementia to make positive contributions
to their neighborhoods. There’s amazing value in
that and we should be supporting it any way we
can,” Ciresi said. 

In the months ahead, Ciresi and his staff plan to
organize a roundtable discussion with other
elected lawmakers, as well as providers, and
advocates, to address concerns related to the
Department of Human Services and waiver
programs. 

Other areas we hope to address is the limit
amount of time that a client is funded to attend
day program. They can only attend eight hours a
day, five days a week. Many of the parents of these
individuals work fulltime jobs and require time to
commute to and from their job. 

The number of young potential clients waiting
to get placed on a waiver is significant and availabil-
ity to them is limited. Some waiver reimbursement
rates for day program is so low that many
programs don’t accept the waiver or limit the
number of individuals they accept. 

Transportation is always a concern and provid-
ing transportation to support the needs of the
individuals using services is vital.

Bon Homie, Ltd. 
Adult Day Center is located 
at 470 North Lewis Road, 

Limerick, PA  19468. 
For additional information,
please call 610.792.8800.

Representative 
Ciresi (D-146th) visits 

Bon Homie, Ltd.
Adult Day Center 
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ADVERTISED SERVICES DIRECTORY
ACCOUNTANT / CPA
RUHL & ASSOCIATES . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .54
ADVERTISING / DIRECT MAIL
JWM DIRECT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53   
ATTORNEYS
MAYERSON INJURY LAW  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .13   
WOLF BALDWIN & ASSOC. PC  . . . . . . . . . . . . . . . . . . . . . . . . .41   
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SYSTEMS DESIGN ENGINEERING, INC.  . . . . . . . . . . . . . . . . . .52   
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LANDSCAPING / PROPERTY MAINTENANCE
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ZUBER COMMERCIAL REALTORS . . . . . . . . . . . . . . . . . . . . . . . .5   
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GIUSEPPE'S POTTSTOWN . . . . . . . . . . . . . . . . . . . . . . . . . . . . .38   
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LILY LASER & BEAUTY . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25   
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PCTV NETWORK  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .55   
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contributors and are not to be  attributed to the Route 422 Business Advisor, its editorial advisors, or its
advertisers, unless expressly stated. The Route 422 Business Advisordoes not verify the accuracy of claims
made in advertisements, and publication of an ad does not imply endorsement by the magazine or MAC-
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MAKING A DIFFERENCE IS WHAT WE DO!

Leveraging the power of membership 
to grow and strengthen our commu-
nity, our businesses, and our future
leaders.
TCACC Mission: As the primary 
business advocate, the TriCounty Area
Chamber of Commerce provides relevant
membership services and proactive 
leadership to enhance economic opportu-
nity and quality of life within our region.
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PRESIDENT’S MESSAGE

As we started the 2019-2020 program year the staff met to discuss the pro-
gramming that we want to continue to offer to all of you and brainstorm
new opportunities we could create to add value to your membership.

Our staff meeting focused on
the team sharing why they
work at the Chamber and what
they enjoy most about their job.
The unanimous response was
that each of us are energized by
the stories our Members share
with us, telling us how we have
helped them connect with other
businesses, gather knowledge
from educational presentations
at events or through Refresh 
Fridays, and experience new
opportunities like participating
in the Chamber Chat podcast or
attending an event, the Annual
Dinner for example, that they
had not previously attended.

Your input in creating the 
experience you seek with the
Chamber is a priority.  The team
is always accessible to set up
time to meet with you, to hear your 
concerns, to assist you in connecting with
fellow Chamber Members as well as 
assisting in budgeting your time and your
financial resources when attending events
and selecting sponsorship opportunities
to guarantee the greatest exposure for
your company.

The Chamber staff enjoy the opportu-
nity to assist each of you in Building 
your place in our Chamber Community,
assisting you in Creating impactful 
Connections, and assisting all of you and
our organization in Supporting Com-
merce throughout the tri-county region.

See page 32 to learn how you can help
your fellow business leaders in the area
and be Better Together!

“TOGETHER”

“ You don’t buy a newspaper – you buy news.

You don’t buy life insurance – you buy 
security for others.

You don’t buy glasses – you buy vision.

You don’t buy awnings – you buy shade.

And you don’t buy membership in your chamber
– you buy the cooperation of the ablest 
men and women in business and industry, 
with whom you can join forces to do 
those things which cannot be done alone.”— Author unknown

Your Chamber Team
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MAKING A DIFFERENCE IS WHAT WE DO!

MEMBERSHIP

WELCOME APPROVED 
NEW MEMBERS!

Congratulations to the businesses listed below. Their applications were approved by the 
Board of Directors in August. When purchasing goods or services, please keep these businesses as well as

other TriCounty Area Chamber of Commerce Members in mind while you Always Buy Chamber!

Happy
Anniversary
to the following

Members:
(ACCORDING TO TCACC RECORDS)

41+ YEARS
Universal Machine Co.

20 YEARS
Media Fusion Technologies, Inc.

15 YEARS
Schultz Technology

5 YEARS
Gateway Ticketing Systems 

1 YEAR
Yucha Hearing Aids

AFLAC

Member Renewals
Thank you to the following Members who 
renewed their commitment to make your

Chamber a PRIORITY!

Barbara A. Akins, CPA
Bechtelsville Car Wash

Boyertown Community Library
CODY Systems

Coventry Parlor at Laurel Locks
Creative Health Services, Inc.

Cube Info Solutions
Diamond Credit Union

Edwards Business Systems
First Priority Bank, a Division of Mid

Penn Bank
Frederick Living
Gilbertsville Area 

Community Ambulance Service
GreenAllies

H & H Systems, Inc.
Jacquet Mid Atlantic, Inc.
Lomax Carpet & Tile Mart
McDonald’s – Pottstown
Mick Yonas Painting & 
General Contracting

Pottstown Area Police Athletic League
Precision Polymer Products, Inc.

Reflections Hair Designs
SCORE TriCounty
Specht Realty, Inc.

Stored Energy Concepts, Inc.
The Longacre Co.
The Twin Turrets Inn

TriCounty Community Network, Inc.

Bare Hand Love Catering
454 Walnut St.
Pottstown, PA 19464
Caterers / Banquet Services,
Food Products, Food Products
– Specialty

Bespoke Legal Group, P.C.
224 Stone Hill Dr.
Pottstown, PA 19464
215.622.6786
bespokelegalgroup.com
Attorneys
Headquartered in Pottstown,
Pennsylvania, Bespoke Legal Group,
P.C. represents small businesses, start-
ups and entrepreneurs. Our firm
specializes in all Business Law matters,
from business and entity formation, to
corporate and M&A, to business
counsel and compliance. Whether
you’re a soon-to-be business owner or
your business is already thriving, we
will represent your interests and
provide legal counsel to make sure
your business is in compliance with the
law. Bespoke Legal Group brings
experience and professionalism to
every case and customize our support
to your individual needs and concerns.

Comcast Spotlight
14 Commerce Dr.
Wyomissing, PA 19610
610.985.7122
comcastspotlight.com
Advertising Specialties
Comcast Spotlight is an advertising sales
company providing video solutions to
local, regional and national businesses
through television and digital advertis-
ing. Comcast Spotlight combines the
power of traditional television and
premium digital video advertising to
reach audiences through high-quality
content at any time, on any device, and
we’re ready to prove our impact on our
clients’ business. Now that’s advanced
analytics in action, and the power of
television in a new era.

Duck Donuts
220 Plaza Dr.
Suite 2B
Collegeville, PA 19426
484.854.6959
duckdonuts.com
Bakeries, Food Products, Food
Products - Specialty
Warm, delicious and made-to-order
donuts, coffee, donut sundaes and
sandwiches, and donut catering
packages. More than 200 stores in the
US and growing!

Ed Burns Group
732 Berne Rd.
Hamburg, PA 19526
484.671.3430
meliormarketing.com
Business Consultants, Graphic
Design, Marketing / Market
Research, Website Design,
Advertising Specialties
We inspire people to think on a
deeper level. Business is dynamic.
Conditions change at a furious pace.
Today’s answers are tomorrow’s
questions. This creates an environ-
ment of constant turmoil for market-
ing managers, decision makers and
business owners. Our solution is to
identify the source of your specific
marketing issues and strategize a long
lasting, adaptable response.

Edward Jones – 
Jennifer Raynor
33 W. Ridge Pike
Suite 633
Limerick, PA 19468
610.409.2538
edwardjones.com/jennifer-
raynor
Financial Services
As an Edward Jones financial advisor, I
help my clients prepare not only for
their own financial futures, but also for
the financial futures of their families
and future generations. I do this by uti-
lizing an established process to cus-
tomize solutions for my clients that
best fit their unique goals and partner
with them long term to help organize,
build, protect and transfer their
wealth. I pride myself on providing ex-
ceptional client service and in order to
more deeply serve my clients, I earned
the Chartered Retirement Planning
Counselor (CRPC) designation.

High Street Auto Connec-
tion
1415 West High St.
Pottstown, PA 19464
484.624.3120
highstreetautos.com
Auto Dealers – New / Used
Let High Street Auto Connection show
you how easy it is to buy a quality used
car in Pottstown. We believe fair prices,
superior service, and treating customers
right leads to satisfied repeat buyers.
Our friendly and knowledgeable sales
staff is here to help you find the car you
deserve, priced to fit your budget. Shop
our virtual showroom of used cars,
trucks and SUV’s online then stop by for
a test drive.

Honey’s Homebrewed Cafe
300 East High St. 
Pottstown, PA 19464
484.524.8112
Food Products, Food Products
– Specialty, Restaurants, 
Coffee Shop

Monastra Grater & 
Marburger, LLC
400 Creekside Dr.
Suite 407-409
Pottstown, PA 19464
484.644.3830
themgmlaw.com
Attorneys
At Monastra Grater & Marburger, LLC,
we pride ourselves on being the
attorney you need at the time you
need it. We understand that if you are
seeking an attorney you have likely just
experienced a life-changing event or
anticipate one in the near future.
Whether you are dealing with property
issues, buying a house, getting a
divorce or dealing with the death of a
loved one, we are here for you. Our
team of experienced lawyers will help
you through your experience.

Reading Royals
700 Penn St.
Reading, PA 19464
610.898.7825
royalshockey.com
Amusement and Entertainment
The Reading Royals are a professional
ice hockey team that currently plays in
the ECHL. The team participates in the
North Division of the ECHL’s Eastern
Conference. The Royals play their home
games at the Santander Arena located
in downtown Reading, Pennsylvania.

Revival Designs, LLC
1345 Saint Peters Rd.
Pottstown, PA 19465
610.804.6898
revivaldesignsllc.com
Woodworking
Whether your vision is functional or
decorative, Revival Designs specializes
in the fabrication of custom creations
for the home and business.

Robin Reflex Therapy Specialist
392 N. Charlotte St.
Pottstown, PA 19464
484.400.0811
robin-taney.business.site
Massage Therapy, Holistic,
Reflexology, Wellness, Health
I do a consult with each client, to hear
their concerns and what has brought
them to me. I do a treatment plan for
each client’s individual needs. I am a
complimentary wellness practitioner. I
am here to help, guide, and enhance a
better quality of life for each client. I
have a client base with all different
needs. My specialties are Fibromyal-
gia, Pain Management, Anxiety,
Depression, Diabetes, Lyme, Planter
Factitious, PTSD, Autism. 

Royersford Urban Air LLC
70 Buckwalter Rd.
Royersford, PA 19468
484.577.3041
urbanairtrampolinepark.com
Entertainment, Recreation
We are the ultimate indoor play-
ground for your entire family. Take
your kids’ birthday party to the next
level or spend a day of fun with the
family and you’ll see why we’re more
than just a trampoline park. Urban Air
Adventure Park has been voted BEST
Gym In America for Kids by Shape
Magazine, BEST Place To Take Ener-
getic Kids and BEST Trampoline Parks.

Styer Real Estate 
2089 Pottstown Pike
Pottstown, PA 19465
610.469.9001
styerrealestate.com
Real Estate - Residential
Whether you’re buying or selling a
home (or both), your success hinges
upon the expert advice and services pro-
vided by your real estate agent. Our
team is committed to providing our
clients with professional services based
on our experience, knowledge and skills.

Seed & Soil
300 E. High St.
Pottstown, PA 19464
484.949.8821
seedandsoilpa.com
Food Products, Food Products
– Specialty, Restaurants
Plant-based eatery located inside the
High Street Terminal.

The 3 Sisters Crafty Custard
Café LLC, DBA Rita’s
2323 Pottstown Pike
Pottstown, PA 19465
610.781.6611
Ice Cream Parlors
Ice. Custard. Happiness. It’s a simple,
straightforward Promise. And one we
work hard to make good on. Every day.
In every location. With every Guest.

Worthington Home Health
Care
409 2nd Avenue 
Suite 302
Collegeville, PA 19426
610.489.4663
worthingtonhomecare.com
Home Care Services –
Seniors, Home Health Care
Services, Personal Care
Products / Services
We are a Home Health Care and Care
Management Agency. Our mission is to
enable seniors and the disabled to age
in place, in the privacy, comforts and fa-
miliarity of their own homes or current
living environment. Reducing unneces-
sary hospitalization, emergency room
visits and avoiding institutional / nursing
home placement.
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Mark Your Calendars!
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Register today; connect tomorrow. Visit tricountyareachamber.com or call 610.326.2900.

NETWORKING
Thurs., Sept. 12       Membership Breakfast: 

How are Community, Health, and 
Economic Development Intertwined?

7 – 9 AM                        Brookside Country Club, 850 N. Adams St., 
Pottstown, PA 19464

                                         We all know how important data is to running our businesses.  
Attend this breakfast to learn beneficial data collection, summary,
and analysis you may not otherwise have access to.  Results include:

                                         demographics of the tri-county area, and changes over time
                                          socioeconomic characteristics including education, income, and

unemployment rate
                                         health conditions and behaviors of the tri-county population
                                         The health of a community and the health of the local economy are

strongly intertwined. Economic development relies on a healthy
community and quality of life attributes to attract and maintain 
business and industry growth, and attract and keep residents in the
local area. Mary Harkins-Schwarz, with the Public Health Manage-
ment Corporation, will present the 2018 Community Health Needs
Assessment commissioned by the Pottstown Area Health and 
Wellness Foundation. 

                                         Sponsored by: Citadel Federal Credit Union; TriCounty Commu-
nity Network, Inc.; Yucha Hearing Aids

                                         Members (paid in-full on or before 9/6): $26
                                         Members (paid after 9/6): $32
                                         Non-Members: $50

Fri., Sept. 20              Refresh Friday: Efficient, No-Cost Marketing!
8:30 – 10 AM                 TCACC Conference Room, 152 E. High St., Suite 360, 

Pottstown, PA 19464
                                         There are many ways to market your business at little-to-no cost!

This seminar will give you great tips on how to take advantage of
efficient, cost-friendly marketing.

                                         Members Only; Free. 

Tues., Sept. 24          Business Card Exchange
4 – 6 PM                         Yucha Medical Pain Management & Chiropractic Rehabilitation,

435 West Cedarville Rd., Pottstown, PA 19465
                                         Enjoy a lovely wine & cheese reception while networking with 

fellow Chamber Members. 
                                         Members Only; Free. 

Thurs., Oct. 3           Membership Breakfast: A Snapshot of 
Education in Our TriCounty Area 

7 – 9 AM                        Copperfield Inn at Lakeside, 594 W. Ridge Pike, 
Limerick, PA 19468

                                         A panel of superintendents from Chamber Member school districts
will speak on business and economic impacts and challenges of ed-
ucation in our region.

                                         Confirmed Speakers: 
                                         Dr. Dana T. Bedden, Boyertown Area School District
                                         Dr. Susan T. Lloyd, Owen J. Roberts School District
                                         Dr. William R. Shirk, Jr., Pottsgrove School District
                                         Mr. Stephen Rodriquez, Pottstown School District
                                         Sponsored By: Boyertown Oil and Propane; Foundation for

Pottstown Education; GNG All Holiday Decorators
                                         Members (paid in-full on or before 9/6): $26

                                         Members (paid after 9/6): $32

                                         Non-Members: $50

Wed., Oct. 9              REACH: Strategies for Effective Networking 
11:30 AM – 1 PM         Cutillo’s Restaurant, 2688 E. High St., Sanatoga, PA 19464
                                         The first in a series of REACH program luncheons! Guest Speaker

Adrean Turner, “The Career Fulfillment Expert”, author, and certi-
fied career coach, will teach attendees how to make the most out of
networking. 

                                         Before 10/1: $30

                                         After 10/1: $36

Fri., Oct. 18            Refresh Friday: Active Networking” 
8:30 – 10 AM                 TCACC Conference Room, 152 E. High St., Suite 360, 

Pottstown, PA 19464
                                         Explore the importance of having a sales process and the 7 steps to

close more business with John Whitehall. For over 30 years, John has
led and coached high performing, winning sales organizations of all
sizes in a variety of industries.  

                                         Members Only; Free. 

Thurs., Oct. 24         College Fair & Community Expo
4 – 8 PM                         Pottsgrove High School, 1345 Kauffman Rd., 

Pottstown, PA 19464
                                         A fun event for everyone! Students can come out and meet repre-

sentatives from colleges, universities, trade and technical schools to
explore various options for higher education and have their ques-
tions answered. Chamber Member businesses will also be in atten-
dance to highlight their great products and services. 

                                         Free for students and the general public. Exhibitors MUST register.

                                         Exhibitor fee before 9/13: $125

                                         Exhibitor fee after 9/13: $150

                                     Sponsorship Opportunities Available

Scanning this QR 
code will take you 
to the event’s page. 

Call Michele Barrett, Events &
Member Engagement 

Director for more 
information or to sponsor an event.

610.326.2900
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MAKING A DIFFERENCE IS WHAT WE DO!

SPECIAL ANNOUNCEMENT
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MAKING A DIFFERENCE IS WHAT WE DO!



JULY BUSINESS CARD EXCHANGE
Members networked and celebrated
with Greater Pottstown Tennis &
Learning for the opening of their
new courts at Maple Street Park!

REFRESH FRIDAY 

On August 16, Dennis Marsh of 
the PA Department of Labor and
Industry informed Members about
the Pennsylvania New Hire Reporting
Program and how employers can report their
new hire date timely, securely and accurately to the Commonwealth.
Thank you to all who attended!
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MAKING A DIFFERENCE IS WHAT WE DO!

2019 -2020 TCACC EXECUTIVE COMMITTEE 
& BOARD OF DIRECTORS

EXECUTIVE COMMITTEE
CHAIRMAN OF THE BOARD
Baran Schultz, CEO, Schultz Technology

CHAIR ELECT
Rich Newell, CEO, Pottstown Hospital Tower Health

TREASURER
April Barkasi, President & CEO, 

CEDARVILLE Engineering Group, LLC

IMMEDIATE PAST CHAIRMAN
Richard Graver, Chief Lending Officer, The Victory Bank

SOLICITOR
Joseph K. Koury,O’Donnell, Weiss & Mattei, P.C.

SECRETARY
Eileen Dautrich, President, TCACC

BOARD OF DIRECTORS
Bill Breslawski, Maillie LLP

Sean Deviney, The Body-Borneman Companies

Twila Fisher, The Hill School

Peggy Lee-Clark, Pottstown Area Industrial 
Development, Inc.

Lee Levengood, Everything Printing

Lisa Lightcap, Tompkins VIST Bank 

Eric Phillips, Dana Incorporated 

Greg Richardson, Traffic Planning and Design, Inc.

Elaine Schaefer, Schuylkill River Greenways 
National Heritage Area 

Dr. William Shirk, Pottsgrove School District

Michael Stevens, BB&T
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MAKE AN IMPACT – BE A LEADER – MAKE A DIFFERENCE



CALL 610.323.6253 TO PROMOTE Y        OUR
BUSINESS IN THE DINING GUIDE

ROUTE 422 BUSINESS ADVISOR

DINING 
GUIDE
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Ye Old Coventry Pub
Good Food, Good Friends and Good

Times has been the motto of the Coventry
Pub for many years.  Conveniently lo-
cated South of Pottstown and North of
Bucktown on Route 100, the Coventry
Pub was originally a farmhouse, and
started as a pub in 1960. Ye Old Coventry
Pub is famous for its hand carved roast
beef — cooked and carved from a stand-
ing beef roast, and homemade snapper
soup. In addition, the Pub features a full
lunch and dinner menu, and a variety of
sandwiches and salads, as well as a com-
fortable bar. The friendly Pub is a perfect
place to watch sports and chat. The Pub
also has a separate dining room, and we
have patio dining — weather permitting
— dogs are welcome to sit out at the patio.

Daily specials: Every Monday— spe-
cial “2-for-dinners” with five choices —
chef special dinners; Tuesday — Taco
Tuesday; Wednesday — Burger Day spe-
cials; Thursday — Clam special & Trivia,
8-10 P.M. featuring fun and prizes. Week-

end dinner specials include Prime Rib;
Saturday afternoon — Soup and Sand-
wich special;  Sunday — Family Day-
Wert’s Birch Beer on tap from 1960s, a
local favorite from Topton;  Shepherd’s
pie and children’s menu.

The Coventry Pub features 11 drafts
with three rotating seasonal taps.  There
is always a draft and cocktail special.
Check out our Facebook page for daily
specials and events. For more informa-
tion, please call 610.323.5790.
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Like us on Facebook
facebook.com/422BusinessAdvisor

Follow us on Linkedin 
linkedin.com/company/macnificent-pages-route-422-business-advisor



Arrowhead Golf Club, a mature and
challenging public golf course with 
27 meticulously maintained holes nestled
in a serene woodland setting, is conve-
niently located in Douglassville, just five
minutes from the intersection of Routes
422 and 662 North. 

There is a fully stocked Pro Shop at Ar-
rowhead Golf Course. You can buy any-
thing from the golf balls and golfing
supplies you need in order to play a
round-to the clubs, bags, clothing, and ac-
cessories that you need to either begin the
sport or upgrade your tools of the trade. 

Arrowhead has a snack bar at the Pro
Shop where you can get sandwiches and
sodas at any time during the day. They
also have a Snack Shop at the 10th hole
where you can get sandwiches on the
weekends or use vending machines dur-
ing the week. There are restrooms at the
Snack Shop as well.

Having an outing for your business, or a
fundraiser for your favorite organization?
Arrowhead has plenty of room for social
and industrial leagues, daytime and
evening. The course can accommodate up
to 200 golfers, playing on 18 holes with carts,

or more players if some are willing to walk.
The covered pavilion has three open sides,
and will seat up to 150 people. The use of
the pavilion is at no charge. Arrowhead is
happy to provide catering for your event, or
you can provide the catering yourself. 

You are invited to visit Arrowhead
and find out why they are one of the
leading public golf courses in Southeast-
ern Pennsylvania. If you would like 
information about outings or anything
they have for sale, please call Arrowhead
at 610.582.4258. And visit Arrowhead 
online at www.arrowheadgolf.net.

Bellewood Country Club is a virtual
sanctuary, providing a complete recre-
ational experience surrounding the simple
pleasures of golf, swimming, and good
food. Bellewood is nestled in a serene set-
ting where families and friends can relax,
entertain, and celebrate special events. We
are centrally-located in North Coventry,
Chester County, bordering both Mont-
gomery and Berks Counties PA, close to
the Schuylkill River and Route 422.

The par 71, 6825-yard layout is sculp-
tured through 171 acres of naturally rolling
terrain. Two distinctive nines give the
player the best of both worlds. The front
nine is very much a links-style course with
gentle rolling hills and emerald fairways
highlighted by the tall yellow fescue
grasses and natural wetlands. The back
nine is a picturesque wooded layout
framed by towering oaks, pines, and bor-
dered by pink and white dogwoods. What
separates Bellewood from other clubs is
our no tee time policy, quick pace of play,
and meticulously maintained course.

Swim or relax in the tranquility of our
private Pools and Pool bar. The Pools at
Bellewood Country Club is a social gath-
ering place for families throughout the
summer. The Club features three heated
swimming pools, splash park, an outdoor
covered restaurant/bar pavilion, and fire
pit. The Pool Bar and Restaurant hosts reg-
ular summer social events for members
and guests, including but not limited to

live music, beer tasting, themed dinner
events, pool parties, dive-in movies, and
late-night swimming throughout the sea-
son. Whether relaxing by the pool or en-
joying dinner and music, the Pools at
Bellewood Country Club will provide
hours of enjoyment for friends and family
during the summer season.

Our boutique country mansion, set in
beautifully manicured grounds, is a pic-
turesque backdrop to the most poignant
moments of your life. Brides, prepare for
your special day in the Bellewood bridal
dressing suite, then saunter down our spi-
ral staircase to meet your groom and say
your vows together. Treat your guests to
cocktails on the patio before an evening of
dancing, desserts, hors d’oeuvres - you
name it, we’ll make it happen for you! Our
specialty is intimate private parties no mat-
ter what the occasion. Bellewood has
hosted countless bridal showers, baby
showers, and rehearsal dinners so you can
be confident that our experienced team
will be attentive and helpful in creating
your special event. For membership infor-
mation, please call 610.718.9100 and visit
www.bellewoodgolf.com.

ROUTE 422 BUSINESS ADVISOR GOLF GUIDE
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Bellewood Country Club 
A Private Club with Something for the Whole Family

Arrowhead Golf Club



A THANKLESS JOB
LEGAL PERSPECTIVES
By Charles D. Garner, Jr., Esquire, Wolf, Baldwin & Associates, P.C.

The Commonwealth of Pennsylvania is one of the 
country’s leaders when it comes to the number of 
local government units. This includes counties, cities, 

boroughs, townships, incorporated towns and school districts. Many
of these governmental units rely on what are essentially volunteers to
serve as elected officials who oversee the operation of the government.  
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Although County Commissioners and
certain councilors for large cities such as
Philadelphia and Pittsburgh do receive
compensation for their roles in running
government, Borough Councilors, Town-
ship Commissioners, and Township Su-
pervisors receive typically nominal
compensation for their efforts. The
amount of their compensation is rooted in
State Law and is based upon the popula-
tion of the municipality. Each municipal-
ity, however, by ordinance, sets the
amount of the compensation. These local
officials probably receive, on average,
about $100.00 per month for their services.
On the other hand, School District Board
of Directors receive no compensation for
their hard work and effort they perform
in administering multi-million-dollar op-
erations.  

So, what is required to undertake this
important role? For someone who wishes
to serve in one of these elected capacities,
he or she is required in the late winter to
circulate a petition among their commu-
nity members, and is required to obtain at
least ten signatures of registered electors
in his or her own political party to have
the privilege of being listed on the Election
Ballot. The first listing is the Primary Elec-
tion which occurs in the spring, and, if
successful, ultimately, their names will
appear on the General Election Ballet in
the fall. If they are successful in their elec-
tion bids, they would assume their roles
as elected officials of their municipality

(councilor, commissioner, supervisor) on
the first Monday, the following January
after the General Election.  

It is interesting to note that other than
being a registered elector of the commu-
nity for one year and residing in that com-
munity, there is no other qualification to
perform this civic function. Many organ-
izations, however, do provide training
sessions so that newly elected officials
have the ability to learn what is expected
in their role as a community volunteer in
operating their local government.  

Under the Borough Code, Pennsylva-
nia Boroughs are run by Borough Council
Members who can be elected either at
large, or by geographic region known as
wards or precincts. The Mayor, who is not
a Council Member, typically does note
vote with the Borough Council, but is des-
ignated as overseer of the local police de-
partment. Most Boroughs have seven
elected councilors, but the Borough Code
allows Boroughs to have more than seven.  

The Townships of the First-Class are
governed by commissioners. The First-
Class Township Code requires that there
be at least five elected commissioners.
Likewise, the Second-Class Township
Code requires that their municipalities by
governed by supervisors who serve as the
same function as commissioners. How-
ever, in Second-Class Townships, there
can be as few as three supervisors to gov-
ern the municipality.  

(Continued on page 42)



As the legislative body of the municipal-
ity, the job of elected officials is to annually
adopt a budget, oversee expenditures, pass
and enact laws and regulations, enforce
those laws, and oversee and approve new
developments within the municipality.  

Depending upon the size of the mu-
nicipality, it is not unusual for the gov-
erning body to appoint a manager who
oversees daily operations, and to hire a
police force to enforce state and local laws
and ordinances where it is determined
that the State Police alone are not provid-
ing adequate coverage.  

Although municipal meetings are 
required at least once a month, many 
municipalities meet more than once a
month. In addition, most elected officials
know that with committee meetings and
other obligations, it is not unusual to have
these positions consume up to 20 or 
30 hours per month in order to properly
perform the job they were elected to do.  

Obviously, there are no set hours of the
duties since residents and constituents
can call or email at any time, including

days, evenings, and weekends. The job of
these officials is to serve their constituents
and make decisions which they believe is
in the best interest of the municipality.  

Like referees in sporting events, typi-
cally our elected officials only get noticed
when things go wrong and bad choices
are made. When government functions
appropriately, and there are no problems,
most residents probably don’t even real-
ize the work of the elected officials. While
it is truly a thankless job, Pennsylvania is
fortunate to have people who wish to vol-
unteer to be public servants in these roles,
as otherwise, our government, as we
know it, would not function capably.  
Charles D. Garner, Jr., Esquire, is an attorney at the
law firm of Wolf, Baldwin & Associates, P.C.,which
maintains offices in Pottstown, Reading and West
Chester. He has significant experience in municipal rep-
resentation, zoning and land use matters. He and the firm
have other diverse experience including small business
representation, municipal employment negotiation and
litigation, contracts and civil litigation, and estate plan-
ning and administration. In addition, Mr. Garner is cur-
rently the Chairman of the New Hanover Township Board
of Supervisors and has served as an elected supervisor
since 2016. Mr. Garner can be reached at 610.323.7436
or by email to cgarner@wolfbaldwin.com. 

LEGEAL PERSPRECTIVES
(Continued from page 41)
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YOUR ANDROID PHONE
USES TWO FACTOR 
AUTHENTICATION,
BUT YOU’VE LOST IT.

NOW WHAT? 
TECH TIPS
By Kelly McNeil, TechBldrs, Inc.

Most people with online accounts have been asked to
enable two-factor authentication (2FA) before. It’s one
of the most accessible online security measures you
can take, and we at TechBldrs recommend it highly.

Companies like Google, Facebook, and Microsoft encourage users to
add a device — like a mobile phone — to which they can send a login
code when an attempted account login is registered. 

If you’re the owner of the account,
great: you input that code when
prompted and gain access. If the per-
son trying to access your account isn’t
you, then that added layer of security
just saved you a major headache. 

But what happens if the person try-
ing to access your account is you,
you’ve just lost or broken your phone? 

In this article, we’ll review what to
do if you’ve lost a device (like an An-
droid phone or tablet) with access to a
Google account. It’s important to note
that for the following steps to work,
you must know your Google Account
information before you lose your
phone. (So, if you don’t, go do that now
— we’ll wait.) 

If you have an iPhone or iPad, never
fear — we’ll cover the Apple iCloud
and Apple accounts next month. 

Use a backup phone
If you use a backup phone (like your

spouse’s phone or a work or personal
phone), you can send a secondary two-

factor authentication code to that num-
ber, allowing you access to your ac-
count. Here’s how to set a backup
phone for your account. 
1. Sign into your Google Account (my-

account.google.com)
2. On the left navigation panel, click

“Security”
3. Go to “Signing in to Google”
4. Select the “2-Step Verification” op-

tion
5. Below your primary number, there

will be an option for backup phone
number

6. Click “Add a phone number”
7. Fill in the backup number, choose

how you would like to receive 
the verification code, then hit “Send
code”

8. Click Save
Once this process is completed, it can

be repeated to add as many numbers as
needed. 

(Continued on page 44)
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Use a pre-generated 
backup code

You can also generate a list of backup
codes you can store in a safe place in
case you need them, making it possible
to log into your Google Account without
your two-factor authentication device.
We highly recommend generating a list
of these codes and keeping them on you
when you travel — it’s better to be safe
than sorry!

To create and view a set of backup
codes:
1. Go to your Google Account page

(myaccount.google.com)
2. On the left navigation panel, click

“Security”
3. Under “Signing into Google,” click

“2-Step Verification”
4. Under “Backup Codes,” click

“Setup” if you wish to set up backup
codes for the first time, or “Show
Codes” if you have generated backup
codes before
If you need to use one of your

backup codes, follow the steps below to
sign in. 

Signing in with a backup code:
1. Locate where you stored your

backup codes
2. Sign into your Google Account (my-

account.google.com)
3. When prompted for your verification

code, click “More Options”
4. Select “Enter one of your 8-digit

backup codes”
5. Enter your backup code

Keep in mind that each code can only
be used once, so we recommend mark-
ing each code off as you use them. This
way, you’ll also be able to see when it’s
time to generate new codes. 

Removing devices & 
programs from your

“Trusted” list
Google keeps tabs on which devices

and programs you use often and adds
them to a “Trusted” list. (Ever click a
prompt that comes up without reading
it? You may have added a device or web
browser, like Chrome, to your Trusted
list without even knowing.) This means
2FA may be disabled on those devices
and programs, which is dangerous if

TECH TIPS
(Continued from page 43)
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one of those devices is a device that was
just lost or stolen. Revoking access is the
only way to prevent those devices from
having access to your account. 

In case of emergency, here’s how to
purge that Trusted list. 
1. Go to your Google Account page

(myaccount.google.com)
2. On the left navigation panel, click

“Security”
3. Under “Security,” go to “Signing in

to Google”
4. Choose “2-Step Verification”
5. Under “Devices you trust,” select

“Revoke all”
In the future, you can re-add devices

and programs to the Trusted list, so
never fear, the purge isn’t necessarily
forever. 

Turning off Two-Factor 
Authentication

Your account is more secure when
you need a verification code to sign in.
But, if you need to temporarily disable
two-factor authentication (like if you
lose your phone, but still need password
access to your account on a computer),
follow these steps. This is useful but
should only be used as a last resort. 

1. Go to your Google Account page
(myaccount.google.com)

2. On the left navigation panel, click
“Security”

3. Under “Security,” select “2-Step Ver-
ification”

4. Select “Turn off” 
You now will only be prompted for a

password when you login to your ac-
count. We recommend turning two-fac-
tor authentication back on as soon as
possible. 

We store our entire lives on our mo-
bile phones — pictures, emails, impor-
tant account information, financial data,
etc. — make sure you’re familiar with
the steps we’ve outlined above. If you
need further, detailed help, we recom-
mend searching Google Account Help. 

Remember, the only way to ensure
your cyber life is protected is through
careful preparation and preventative
measures like two-factor authentication!

Still have questions? Want to know
what else you can do to protect your
personal information online? Call us at
610.937.0900 for advice or for a free cy-
bersecurity assessment for your busi-
ness, or check out our blog at
www.TechBldrs.com/blog for more tips! 
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INSTAGRAM 
MARKETING FOR 

THE SMALL BUSINESS
BEGINNER

By Freddy Vasquez,

FXV Digital Design
Instagram is grow-

ing, and will help your
business grow. Add the
social media app to
your arsenal of free

branding and marketing for your small
business with a few easy tips.

For some, Instagram may seem too
modern or different for small business
owners to use, but this notion couldn’t be
further from the truth. Instagram has a bil-
lion active users every month, comes at no
cost to you, and is relatively easy to access
and use. With such an expansive social
media platform, now is the time to take
advantage.

Consistency is Key.
Instagram has an algorithm very simi-

lar to Facebook’s (likely because Instagram
is owned by Facebook). The more you
post, the more your posts are likely to be
viewed by your followers, and if someone
doesn’t follow you, they will likely be
guided to your posts on the “Discover”
page. To simplify: Instagram will prioritize
posts that have the most relevancy, and
posts that do not have relevance will be
placed further down, regardless of how
recent. Use this information and post con-
stantly!

Create Entertaining and 
Informative Posts.

You want people to like, comment, and
overall interact. The more exposure a post
receives will determine user frequency,
and daily posts ensure followers will see
your brand. After all, 34 percent of users

check Instagram multiple times a day, so
make sure your content is worth it.

Don’t Buy Followers.
Yes, you can buy followers. No, it is not

a good idea and may end up hurting your
business quickly. By a quick google search
you can find sites that will sell 1,000 Insta-
gram followers for $10. That may sound
appealing to grow your brand quickly, but
it’s shortsighted. You’re paying for users
who don’t view, nor interact with your
posts. Not to mention, Instagram will
identify and delete fake or spam accounts.
Those extra users do nothing for your
brand if they can’t interact with you.

Another disadvantage of buying fol-
lowers is data upkeep. How will you tell
how many views a post gets from the real
users versus the fake ones? A like might
help your exposure, but they can’t pur-
chase a product from your business. Real
people + real interactions = real business
growth.

Success for your Instagram page may
not come overnight, but using these tips
will help jumpstart your platform. Stay fo-
cused on what you want your pages to
achieve and monitor its growth. You want
that to correlate with your business.

Remember, social networking is still
networking. Connect with other small
businesses and “share” their work. Estab-
lish your business in the local and cyber
community.

Unsure if you’re capable of using Insta-
gram or any social media platform for
maximum optimization? Give us a call
today at 484.509.4285 or visit us online at
www.fxvdigital.com



AUTOMOTIVE SERVICES GUIDE
Call 610.323.6253 to promote your business 

in the Route 422 Automotive Guide!
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Berks 360 Tour De-
signs, specializing in res-
idential and commercial
photography, opened in
May of 2014. Since then,
Ann Marie Lander and
her team have expanded
into surrounding coun-
ties including Bucks,
Chester, Lehigh and
Northampton. 

Using HDR photog-
raphy, Berks 360 cap-
tures each home and their unique charm
and character. Their team of photogra-
phers strive to preserve the homes light

spaces, contours, and
present the properties at
its best.

In addition to interiors
and exteriors, Berks 360
also offers additional
services; our desire to
showcase properties in-
clude aerials, 3D map-
ping, and custom floor
plans. The business con-
tinues to steadily grow,
expand, and thrive.

For additional information, please call
Ann Marie Lander at 973.270.4585; email:
annmarie@360tourdesigns.com.

Berks 360 Tour Designs 
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OPINION

THE CULTURE OF 
THE INDIVIDUAL 
AND AESTHETIC 

CONSIDERATIONS 
CHANGE
By Barry Cassidy

While in Rome last week I had an opportunity to visit the
Coliseum which was kind of an adventure to me.  After
standing in line for 45 minutes we got to see the artifacts
and some of the narratives that went along with the 

impressive ruins.  There was one part of the tour that stuck in my mind.  
There were random statues and busts

that were defaced through the theory of
“Damnatio memoriae” which roughly
translates to “commendation to oblivion”.
The Roman Senate voted on imposing this
sentence which involved the “destruction
and cancellation of every visible trace of
the name and image of the condemned”
as the translation of the practice noted.

I have to think about what is happening
in America today. The latest attempt to
rewrite history is a mural of George Wash-
ington. “The Life of Washington” was
painted by Victor Arnautoff, a leftist mural
painter in the San Francisco area during the
Depression. The mural is a representation
of President George Washington as a sol-
dier, surveyor and statesman. The 1,600-
square-foot mural depicts white pioneers
standing over the body of a Native Amer-
ican and slaves while working at Washing-
ton’s Mount Vernon estate in Virginia.  

Portraying facts of U.S. history, that the
textbooks had always sought to obscure,
Arnautoff was the man ahead of his time.
The McCarthy hearings featured testi-
mony by Victor Arnautoff, then a profes-

sor at Stanford and avowed Communist,
as he was called before the House Un-
American Activities Committee (HUAC).

Today people are upset that it depicts
the early life in a brand-new America. The
mural related to the days of legal slavery
and subjugation of Native Americans. It is
not a pretty mural as it shows the pain and
anguish of the time to minority popula-
tions. The mural was funded through one
of the great social programs offered by
Franklin Roosevelt. The Works Progress
Administration (WPA) put many to work
doing public improvements during the
depression.  Along with the Civil Conser-
vation Corps, the National Labor Relations
Act (which recognized unions’ right to
exist, organize, bargain, and strike) and the
Social Security Act, I consider it a great leap
forward for the average person in the
United States.

People have painted response murals
to make emphasizes to better times. Now
it will not be painted over, but it will be
hidden. I would think that it will remain
in place because it is painted on a wall. 

(Continued on page 50)
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CHANGE
(Continued from page 49)

It can’t be carted away to the warehouse
that has the Kate Smith Statue, maybe
even Robert E. Lee Statue, because it is
part of the building.  

The argument that got the mural cov-
ered was that there was a minority
woman who proved that the mural in-
flicted harm, claiming showing the im-
ages of subjugation traumatized her
children.  Perhaps that is correct, that the
children should be shielded from the
stark reality of early America.  You hear
so much about people saying they were
not told the truth about the country. This
mural seems like it should be something
we keep.

I believe that it is symptomatic of a 
cultural change within the United States
that emphasizes the individual at the ex-
clusion of all other issues. If it is offensive
to you, you want it changed to suit your
outlook. It is now that way with gender.
Gender has become a spectrum and now
other issues have taken on a level of flu-
idity as they relate to the way things have
happened in America up to this point.  

Issues like taking down murals and
statues in the ever-changing world of
new pronouns seems now to apply to
marginalization of the individuals. Peo-
ple may not actually be marginalized,
but they could consider themselves mar-

ginalized based upon their perception of
themselves. In other words, you only
need to perceive injustice rather than ex-
perience it.  There are greater goods,
which in this case is a valuable piece of
depression art, which at the time of cre-
ation made a lot of white people uncom-
fortable. Enough to get Arnautoff a trip
to DC to see if he was American enough.  

Then there is a song that Kate Smith
sang that was considered satire which
was also sung by the outspoken and left
leaning Paul Robeson who, during the
McCarthy era, ended up being black
listed for his views.  Some unknown
people complained about the song.  The
people were not impacted directly by the
song because as it is not a regular on any
kind of music channel or radio station. It
was that some people were impacted by
the song because they perceived injus-
tice, even if the song is satire.

This is a significant change in Ameri-
can culture that is happening. It features
the will of the individual versus any aes-
thetic or symbolic considerations. This
will significantly impact our perception
of freedom as a country as well as a citi-
zen living in the country. “Damnatio
memoriae” is now about the ideas as
well as people.



Riverfront rooms are ready
to make a big impression
Royersford, Montgomery County is

now home to the region’s only meeting
and corporate event space of its kind.  As
one of Lewis Development’s most recent
projects, The Stoveworks serves as a truly
one-of-a-kind resource for state-of-the-art
corporate event space for off-site strategic
planning meetings, team-building re-
treats, client meetings, private employee
reviews, training seminars, and larger
scale gatherings such as networking
events.  The beautifully restored, river-
front setting provides a unique, private
location for your organization.

Directly overlooking the Schuylkill
River, The Stoveworks lends itself as a re-
freshing change of pace from a typical
corporate setting. And as a fully
equipped, multi-room 4,500 square foot
space, your team can accomplish the
goals of the day while enjoying serene or-
ganized comfort. Various room configu-
rations all equipped with today’s latest
technology ensure that your needs are
met, and expectations are exceeded.
Whether planning a small offsite focus
group, or an executive quarterly sales
meeting, the reliable amenities and versa-

tile abilities of The Stoveworks make a
seamless meeting certain.

“The Stoveworks is a unique setting
and serves as a launching point for our
comprehensive riverfront redevelop-
ment project plans which include resi-
dential, office, retail and restaurant
facilities,” says Richard Lewis, President
and CEO of The Lewis Group. “We are
committed to building a destination-
worthy project along Royersford’s beau-
tiful riverfront, and we are thrilled to
play a part in the wave of revitalization
and rebirth of the downtown Royersford
business community.”

Although exciting future develop-
ment plans along the riverfront are 
already on the horizon, business devel-
opment has been a theme of The Stove-
works since its conception. In fact,
operations within the building date

back to the 1800s, when a world class
stove foundry known as The Buckwal-
ter Stove Company called this place
home. The company’s success attracted
a sizeable workforce which helped 
Royersford blossom into a borough of
committed community members and
service organizations. The Stoveworks
embraces this rich tradition by provid-
ing cutting-edge amenities and first-
class assistance allowing users to be as
productive as possible while competing
in the modern business world. Guaran-
tee your group a dynamic day by re-
serving a room now by visiting
www.StoveworksRoyersford.com or
calling 610.495.6695.
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NEW MEETING SPACE UNLIKE ANYTHING IN THE AREA
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Social Hour for
Social Change

PMA Medical Specialists 
Organizes FUNdraiser to Aid

Local Salvation Army
PMA Medical Specialists, a multi-spe-

cialty Physicians Network serving thou-
sands of patients in Montgomery, Chester
and Delaware Counties is planning a
Cocktail Party and Silent Auction
FUNdraiser to benefit the local Salvation
Army, on Sunday, October 27, from 5-
8pm, at the Sunnybrook Ballroom in
Pottstown. PMA Medical Specialists in
conjunction with PMA CARES (Commu-
nity Action by Responsible Employees)
chose the Salvation Army in an effort to
give back directly, to the community
which they serve. 

The Salvation Army’s programming
serves every zip code through 51 commu-
nity centers and a network of volunteers
throughout Eastern Pennsylvania,
Philadelphia and Delaware. Programs and
services include: shelter, hot meals, coun-
seling, early childhood development,
recreational opportunities, music pro-
grams, after-school arts and educational
programs, job training, activities for older
adults, spiritual development, and drug
rehabilitation. In addition, the Salvation
Army makes every effort to ensure that the
maximum possible amount from dona-
tions reaches those in need. Approxi-
mately 82 cents of every dollar collected
goes in direct assistance to the homeless,
the mentally ill, the physically challenged,
victims of drug and alcohol abuse, and
others.

Special thanks to the Community
Music School of Trappe for providing
the evening’s entertainment, and to the
following local businesses who have al-
ready committed to supporting the event.

Gold Sponsors: Professional Services. Sil-
ver Sponsors: Dillworth Paxon, LLP,
Downtown Dezign, Innovative Computer
Systems/Qventive, Silvertone Med Plans,
Tower Health Phoenixville and Pottstown
Hospitals. Bronze Sponsors: Andus LLC,
Mishock Physical Therapy & Associates.
Friends of PMA: Phoenixville Federal
Bank & Trust.
How can you be part of the change? Be-

come an Event Sponsor, donate an item for
the Silent Auction or simply come out and
enjoy a FUN-filled evening. For details:
shultzl@pmamedicalspecialists.com or
610-933-8000 x 625. PMA invites everyone to
build on Joel W. Eisner MD’s (PMA’s
Founding Physician) mission of giving back.

Today, PMA Medical Specialists in-
cludes specialists in Primary Care (includ-
ing Family Medicine, Internal Medicine
and Geriatric Medicine), Cardiology,
Chronic Care Management, Diabetes Ed-
ucation, Electrophysiology, Endocrinol-
ogy, Gastroenterology, Occupational
Health, Pulmonology, Rheumatology, and
Sleep Medicine. At every age, and every
life stage, the broad network of specialists
and primary care physicians provide con-
tinuous, coordinated care. 

PMA Medical Specialists offices are lo-
cated in Audubon, Collegeville, Limerick,
Phoenixville, Pottstown and Schwenksville.
The group also includes Prime Health Net-
work, Delaware County’s largest inde-
pendent primary care practice with
locations in Broomall, Havertown, Ridley
Park, Springfield and Upper Darby. Visit
pmadoctor.com for a complete list of loca-
tions and specialties and follow us on Face-
book, Twitter, and Instagram for news and
updates.

PMA Medical Specialists, 
where care means more.  
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REMOVE THE
GROUNDHOG DAY
MOVIE FROM 
YOUR MEETING

COMMUNICATIONS
WORKFORCE PERFORMANCE AND
DEVELOPMENT TIPS
By Abigail Mirarchi, Accelerated Instructional Media, Inc.

Are your monthly team meetings like speed networking
with uncomfortable beginnings, quick status updates,
and “we ran out of time” endings? Do quarterly sessions

begin as a digital remix of Pink Floyd’s “…anybody out there,” Adele’s
“Hello,” and the Verizon commercial, “can you hear me now?” 

Monthly and quarterly meetings tend
to be a one-way information landfill of
completed, current, and future goals and
if you’re lucky possibly peppered through-
out a few kudos and Q&As. Yep, I call this
a “Groundhog Day movie theme commu-
nication dilemma.”

Let me help with providing three pow-
erful words that will have the most signifi-
cant impact on your communication
method besides message: “MIX IT UP.” 

Top seven tips to add 
technology and variety to
one-way communications:

1. Pre-recording the information. Keep
each topic under 5-minutes.

2. Use your webcam to connect and build
rapport with your audience. 

3. Provide simple visuals in a PowerPoint
that support the message. 

4. Share the information on your intranet
group or department pages.

5. Distribute the primary communication
in an interdepartmental e-newsletter
or email.

6. Embed links to topic recordings and
additional information for any time
viewing.

7. Schedule Manager sessions, group
Q&A session(s), and offer intranet mes-
sage boards for dialog. 
If technology is a barrier, utilize re-

sources you have at your fingertips. En-
gage participants on how they would like
to receive the message. Ask for volunteers
to help deliver the next meeting topics;
which is a valuable way to learn about the
hidden talents of your workforce, provide
stretch assignment opportunities, all the
while building many workplace compe-
tencies.

Enjoy removing the Groundhog Day
communication dilemma from your meet-
ing strategy while engaging your team
more thoughtfully. 

Abigail Mirarchi is the owner of Accelerated Instructional Media, Inc, a workforce performance & devel-
opment consulting company in Leesport, PA. Abigail can be reached at 610.730.7681; website:
aim2train.com; and on LinkedIn. 



Ruhl & Associates LLC 
Business owners wear many hats and

can find it stressful to juggle all of the pri-
orities and demands of their organiza-
tions. At Ruhl & Associates LLC, we
believe in taking the stress out of ac-
counting so that business owners can
focus on their core business objectives.
Outsourced accounting services can save
a business time, money and the worry of
managing an accounting department.

Accurate financial information is es-
sential to the long-term success of any
business, large or small. The most basic
need is a clean set of books and records
so your CPA can prepare a tax return ef-
ficiently and without costly “clean up”
work at year end. This cost can be minor,
however compared to the cost of bad
business decisions based on unreliable fi-
nancial information.

As a company grows, a business
owner needs more than just a clean set
of records to meet the compliance re-
quirements of the IRS, board of directors
or their banker. Properly designed ac-
counting and reporting systems should
provide information that is critical to
making sound and strategic business
decisions. 

An outsourced controller can provide
the analytical data that is crucial for mak-
ing confident decisions and improving
bottom-line profitability. This may in-
volve areas such as job cost accounting,
cash flow forecasting, inventory control,
analyzing overhead and labor burden
costs, and financial forecasting and
budgeting. Outsourcing provides busi-
ness owners an alternative to hiring a
full-time accountant or controller until it
is necessary.

Ruhl & Associates LLC has been
providing bookkeeping, accounting
and controller support to business
owners and non-profits since 2001. Our
mission is to provide reliable and rele-
vant accounting information at the low-
est possible cost. Our clients have the
information they need to make good
business decisions without the stress of
managing full-time accountants.

Please visit our website www.ruhlas-
soc.com, call 610.678.0791 or email us at
info@ruhlassoc.com to find out how
Ruhl & Associates LLC can serve your
bookkeeping, accounting or controller
needs.
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Ask SCORE
STEPS FOR STARTING A
NONPROFIT BUSINESS

Starting a business with a cause offers much satisfaction as you work
to make lives better for others. To launch a nonprofit corporation, it
requires taking many of the same steps a for-profit corporation or LLC
does, but there are differences, too. Nonprofits must comply with
some requirements that do not affect other businesses. 

So, where do you begin? 

1. Understand what it means
to be a nonprofit.

A nonprofit may be created a nonprofit
for charitable, educational or certain other
purposes—as long as they do not directly
benefit the owner. Nonprofits (if approved
by the federal government) operate tax-
free, and they can accept donations and
apply for grants.

While a nonprofit business can make
profits, surpluses must be used toward
fulfilling the organization’s objectives—
such as buying computer software to run
the business more efficiently or investing
in resources that deliver value to those that
it serves. 

2. Choose a legal structure.
Most nonprofits choose to register as a

501(c)(3) corporation. The 501(c)(3) classi-
fication includes organizations that have a
charitable, educational, religious, scientific,
or literary purpose.

Like corporations or LLCs, owners of
nonprofit corporations receive personal li-
ability protection because the business is a
completely separate legal entity. A non-
profit must make sure it meets all business
compliance requirements (such as keeping
business licenses current, paying taxes, fil-
ing reports, etc.) to maintain that liability
protection. Otherwise, owners could put
their personal assets at risk.

Another issue some nonprofits face is
losing their tax-exempt status as a result of
misusing the nonprofit. If an owner com-
mits violations like improperly distribut-
ing profits or gaining personally from the
business, the organization could lose its
501(c)(3) status and then be taxed as a for-
profit business.

3. Write a business plan.
As with any business, it is critical to

have a firm grasp on the organization’s
mission, vision, and everything that needs
to be addressed to start and run the non-
profit. A detailed business plan helps by
serving as a roadmap, and parts of it will
be needed to apply for federal tax-exempt
status—something critical for future
fundraising.

4. Choose a business name.
This step requires a good deal of

thought because a nonprofit’s name will
represent the brand and be at the forefront
of everything it does. A name search with
the Secretary of State’s office can show if
no other company has already registered
a business with the same (or confusingly
similar) name. If a nonprofit will be oper-
ated nationally, a trademark search
(https://www.uspto.gov/trademarks-ap-
plication-process/search-trademark-data-
base) can confirm that no other businesses
in other states are using the name. 
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5. Appoint a board of directors.
Because the board will provide over-

sight of the nonprofit’s activities and be
accountable for guiding the organization
in fulfilling its mission, directors and offi-
cers should be selected carefully. It is
helpful if these individuals collectively
have expertise in the various functions of
running a nonprofit corporation.

Each state has its own rules regarding
how many directors are required, what
qualifications they must meet, etc.

6. Draft bylaws.
Bylaws set the ground rules for oper-

ating a nonprofit. They include gover-
nance of the nonprofit (i.e., whether
control lies with the board or owners),
board meeting rules, voting procedures,
how owner disputes should be handled,
and other procedural information.

7. File articles of incorporation.
This document needs to be filed with

the Secretary of State in the state where
the nonprofit will be operated. Fees vary
by state for filing this paperwork. If a
nonprofit will have locations in more
than one state, it will need to file articles
of incorporation in each state in which it
will maintain operations.

Some states will also require nonprof-
its to register to have permission to raise
funds. You can read more about this at
https://www.councilofnonprofits.org/too
ls-resources/charitable-solicitation-regis-
tration.

8. Obtain an Employer 
Identification Number (EIN).

As a corporation, a nonprofit must have
an EIN. It will need it to open a business
bank account, hire employees, and com-
plete certain business filings. The process is
simple, just request an EIN for free through
the IRS’s website (https://www.irs.gov/
businesses/small-businesses-self-em-
ployed/apply-for-an-employer-identifica-
tion-number-ein-online).

9. Request 501(c)(3) 
tax exemption.

Apply for 501(c)(3) tax-exempt status
(https://www.irs.gov/charities-non-prof-
its/applying-for-tax-exempt-status). A
nonprofit will need to file form 1023 with
the IRS.

10. Apply for required 
business licenses 

and permits.
Depending on the type of business ac-

tivity a nonprofit conducts and where it
is located, It may need licenses or permits
to operate legally. Do your research to
find out what licenses and permits are
needed at the federal, state, county or
local municipality levels.

All of the details above are meant to
give you a sense of what is involved in
starting a nonprofit company. Realize,
however, they are the tip of the iceberg
and not meant as legal advice. Require-
ments may vary depending on the type
of nonprofit organization you will oper-
ate and where you will be located. To
fully understand everything you need to
pay attention to, consult with both legal
and tax professionals before moving for-
ward. In addition, as you work through
the process of getting your nonprofit off
the ground, enlist the help of a SCORE
mentor. SCORE volunteers have expert-
ise in all aspects of launching and grow-
ing a business, and mentoring is free and
unlimited

Since 1964, SCORE “Mentors to America’s
Small Business” has helped more than 10 mil-
lion aspiring entrepreneurs and small business
owners through mentoring and business work-
shops. More than 11,000 volunteer business
mentors in over 320 chapters serve their com-
munities through entrepreneur education dedi-
cated to the formation, growth and success of
small businesses. For more information about
starting or operating a small business, contact
SCORE TriCounty. You can call 610.327.2673,
email tricounty@scorevolunteer.org or visit the
website at www.tricounty.score.org.
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ETHICALLY SPY ON
YOUR COMPETITION TO
SAVE THOUSANDS ON
WASTED AD SPEND

By Brandon Dietrich, Principal @ Social Assurance Media

Learn the top 9 data points that today’s most successful
digital marketing campaigns leverage FROM THE 
BEGINNING to identify platforms, develop ad 
strategy and execute successful campaigns. Hint: It all 
begins with what your competition is currently doing.

Presuming that you already have a
business throughout the tri state area it is
reasonable to expect you have already
done some due diligence in the form of
competitive research prior to launching.
Research around:
• Who your clients are and what they

value.
• What other businesses currently func-

tion in your same space (similar prod-
uct/service).

• What the going rate is for your pro-
posed product or service. 

• How much competition and noise is
out there in your offering’s space.

The overall goal of this research pre-
sumably being to understand if your
business idea is viable and has a reason-
able likelihood of success.
Now, here is where the disconnect

sometimes happens and where we find
the “competitive” edge for our clients
and their marketing campaigns.  What
if I was to ask what competitive research
you have done to inform your most re-
cent digital marketing plan? Have you
done the research on:
• Who is competing on the keywords

you use and are paying for?
• How much website traffic are your

competitors getting per month?



September 5, 2019  - 
Annual Kick-Off Sales Event

Mixer at Salter’s
Visit the new showroom at Salter’s Fireplace,

Patio and Grill! PV Chamber members and guests
are invited to a business card exchange in the
stunning showroom. Network, enjoy culinary
delights prepared on featured grills and preview
Salter’s Kick-Off Sales Event, which opens to the
public on September 6th and 7th!  Plus, raffle card
drawings for fabulous prizes including a  $2,000
Gift Certificate to Salter’s!  RSVP 610-489-6660.

Salters Fireplace, Patio and Grill,  3076 W. Ridge
Pike, Eagleville. 4:00 – 6:00pm

September 19, 2019  - PV MEN
Networking Happy Hour &

Complimentary Spirits Tasting
Gentlemen...join Committee Chair, Kip Bilo and

fellow members and guests at PV MEN
Networking Night at DaVinci’s Pub from 4:30pm –
6:30pm!  Unwind, network, and share in good
company!  Cost: $15 pre-registered, $20 at-door
covers cost of appetizers. Complimentary Spirits
Tasting! Cash bar with Happy Hour Specials ‘til
6:00pm.  RSVP: 610-489-6660 or email
info@pvchamber.net renee@PVchamber.net.
Register online www.PVchamber.net

September 20, 2019  - 
Business Book Club

All welcome to participate in our Business Book
Club!   In September, we will review the book
entitled “Our Iceberg is Melting” by John
Kotter.Book Club discussions are held bi-monthly.
The theme for our 2019 Book Club series centers
around Dealing with Change, Change
Management, Leadership vs. Management.
Facilitator led discussion. For more details click on
the link below!  Note: To reserve a copy of the
book (audio or print) contact The Towne Book
Center at 610-454-0640.

Towne Book Center, 220 Plaza Drive, Ste B-
3, Collegeville. 

$10/pp.  All welcome to attend.

September 24, 2019  - Ladies
Event  - Wine Pairing Dinner
We are excited to announce a deliciously

fabulous Wine Pairing Dinner hosted by The
Landing of Collegeville!    Ladies of the Chamber
will experience a unique networking event featur-
ing specially selected wines to compliment the
flavorful dinner prepared by The Landings chef.
Registration closes September 21st.  Visit PV
Chamber website for details www.PVchamber.net 

September 25, 2018 – Business
Owner Roundtable Luncheon
The PV Chamber welcomes business owners

and key decision makers to participate in Business
Owner Roundtables.  Each monthly session facili-
tates peer-to-peer discussions that drive solutions
for important business issue.  Our discussion this
month will expand on July’s topic of “Hiring and
Recruitment Practices” as we focus the conver-
staiton on retention and employee satisfaction.
Limited to 18 attendees, PVCC members-only.
Cost: $25. 
Luncheon will be held at the NEW PVCC

Training Center located at 521 W. Main Street,
Suite 103, Trappe. Time: 11:45am – 1pm

October 10, 2019  - Annual
Mixer at The Victory Bank

Welcome to the Victory Bank…custom built to
be different! Then Annual Mixer is always a great
networking event!  Once again, Mr. Orlando will
provide delicious food and Jeremy Fanucci will
entertain us on the piano.  Join the large crowd in
the stunning offices at The Victory Bank...bring
plenty of business cards and an extra one to enter
the gift basket raffle! RSVP 610-489-6660. 

The Victory Bank, 548 N. Lewis Road, Limerick
5:00-7:00pm. Members: FREE; Nonmembers

$10.

December 11, 2019 @ 5-7PM -
Annual Holiday Mixer
Join us in celebration and 

gratitude as PVCC Honors our
Community Leaders!
Two-Hour reception includes

delicious stationed and butlered hors
d’ouevres, open bar (house
wines/domestic beers &
soda) and Dessert.   Silent
Auction Baskets, Raffles,

Music, Networking &
Exhibitors Showcase! More
details available online

www.PVChamber.net or call
the PV Chamber office at
610-489-6660 to donate a

raffle prize ($25+ value) or
silent auction donation (value $100+).   

Spring Ford Country Club , 48 Country Club
Road, Royersford
December 10, 2019 @ 5:00 – 7:00PM
Individual Tickets - $35pp for PV Chamber

member/Spouse; $50 for non-members
Sponsorship Levels starting at $250 

FEATURED EVENT
PV CHAMBER
BUSINESS 
EXPO 2019

October 9
100 Exhibiting Businesses! 

The PV Chamber
Annual Fall Business
Expo at Pfizer will be

held on Wednesday,
October 9, 2019.  This 3- hour

event is an opportunity to showcase YOUR
business to fellow PV Chamber members
and employees at Pfizer, Collegeville as well
as network with PV Chamber member
business representatives. Register early…
this event sells-out every year!
Admission to the event is restricted to pre-
registered exhibitors and Pfizer employees
(not open to public).  Call the Chamber for
details – 610-489-6660 or email
renee@pvchamber.net.

Exhibitor table $200 ($35 additional cost for
electric). 

Online coupon magazine advertisement $50
(business card size with offer) $175 (full page).

Pfizer Business Expo Details & Registration:
https://perkiomenvalleychamber.org/event/pfize

r-business-expo-2-2/
or email info@PVchamber.net or contact the

Chamber office at 610-489-6660

The 2019 Online Savings Book will be un-
veiled at our Annual Pfizer Business Expo on
October 9th.   The book can be viewed on
www.PVChamber.net beginning October
9th.  To reserve ad space, contact the Cham-
ber office at 610-489-6660. 

Visit the Chamber website for complete list of 
upcoming events including PV Chamber Business
Book Club, PV MEN, Business Roundtables, 
Mixers, PV WIN & more! www.PVchamber.net

WELCOME NEWMEMBERS:PERKIOMENVALLEY CHAMBER OF COMMERCE
351 E. Main Street, Collegeville, PA 19426  • 610.489.6660 

• info@PVchamber.net  • www.PVchamber.net
Welcome to the Perkiomen Valley Chamber of Commerce!
For 60 years the Chamber has been the recognized voice & advocate for

the business community. Creating opportunities for members to connect
with business professionals, mentors, and potential customers, the
Chamber helps members improve business and create a thriving communi-
ty for themselves and their employees. We can help grow YOUR customer
base in Collegeville, Trappe, Schwenksville, Upper Providence, Lower

Frederick, Lower Providence, Perkiomen, Skippack, and Oaks.  
For more information contact Executive Director, Renee Blomstrom, 610-489-6660,

renee@PVchamber.net.  Visit www.PVchamber.net to view membership directory.
Don’t miss Chamber events, member news, special offers and more…Like us on FaceBook

@PerkValleyChamber and email info@PVchamber.net to receive weekly e-news!

UPCOMING EVENTS

REGIONAL CHAMBER ROUNDUP 
Please see pages 31-37 for the TriCounty Area Chamber of Commerce news and information section.
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Incollingo Tax &
Bookkeeping, LLC
Gregory Incollingo
incollingo.com 

Cratin Computing
Co, Inc

Art Dimitri
cratin.com 

Elmwood Park Zoo
Stan Huskey

elmwoodparkzoo.org

CertaPro Painters
King of Prussia
John Nichter

king-of-
prussia.certapro.com

Wells Fargo Bank
Mike Germana

wellsfargo.com/College
ville

Visit PVchamber.net 
to view membership

directory 

• What do your competitors’ Google
ads look like?

• How much are they spending on their
Google ads per month?

• What are your competitors’ organic
and paid keywords they are ranking
for?

• What improvements have your com-
petitors made to their ads over the last
12 months?

• What does their client acquisition fun-
nel look like?

• What channels are responsible for the
bulk of their website traffic?

• What ad verbiage and images are they
using for their social media ads (not
just public posts)?
Now, chances are as you are reading

that list you are thinking, “Gee Brandon,
yeah - I wish I knew some of these about
my competitors” or “Yeah, that would be
great BUT I can’t find out where their
website traffic is coming from or how
much they are spending on ads”.   

This is the response we get from most
businesses when we first engage. Under-
standing where your competition is ad-
vertising, what is working best for them,
and ultimately what your customers and
prospects are hearing is a complete game
changer.  

If your most difficult competitor has
90 percent of their website traffic coming
from one ad being shown for two main
search results in Google and they have
been spending on average $4500/month
every month for the past year on this one
ad, then either:
a) They do not mind wasting $50,000+

over the course of one year on the
same ad that is not producing favor-
able results for them 

OR
b) The ad, keywords and ad spend they

are using is working and you should
leverage this information and con-
sider creating something similar.
This is not about copying exactly what

they are doing. This is not about stealing.
It’s simply understanding what is likely
working for competition and using it to
inform what you end up doing.  
Here are the top 7 data points to con-

sider when doing your competitive re-
search to inform your next digital
marketing strategy:
1. Sources of your competitions’ website

traffic (ex - social, email, search, direct,
display..)

2. Messaging and time based offers
being promoted

3. Monthly paid ads budget (monthly
spend on Google Ads) 

4. Search Results - Organic keyword
ranking 

(Continued on page 58)



Spring-Ford Chamber 
Appreciation Event

Join the Spring-Ford Chamber as we
celebrate our members on Thursday,
September 26th from 6:00pm –
9:00pm at 38 Mitka Rd. Limerick.  This
evening will be filled with food, fun and
friends – complete with a cornhole
tournament, bocce ball, music, door
prizes and a relaxed atmosphere. All
Chamber members, their employees
and their spouses are invited to attend.

Thursday, September 12 –
Chamber Luncheon

Cutillo’s Restaurant
11:30am – 1:00pm

*Speaker Topic:  Township and County
Speakers: Dan Kerr, Limerick Township Manager
And David Zellers, Montgomery County Dept.

of Commerce
$25 Members - $35.00 Non-Members

NEW MEMBER ORIENTATION TO FOLLOW
THE SEPTEMBER LUNCHEON 

Tuesday, September 17 –
Chamber Mixer

TriCounty Federal Credit Union
5:00pm – 7:00pm

Free for Members $10.00 Non-Members

Thursday, September 19 –
Shark Think Tank
Copperfield Inn at Lakeside

11:30am – 1:00pm
*Business Owner Members only

Thursday, September 26th –
Chamber Member
Appreciation Night

6:00pm – 9:00pm
Free for Chamber Members Only

Thursday, October 10th –
Mix and Mingle
Creekside Bar and Grill
5:00pm – 7:30pm

Come learn how Old Smokey Distillery makes
and distributes all of their fine beverages; Taste
and enjoy food and mixed drinks demonstrated

by the Old Smokey representatives.
$35.00 – Members and Non-Members

Welcome

Thursday, October 17th –
Shark Think Tank
Copperfield Inn at Lakeside

11:30am – 1:00pm
*Business Owner Members only

Thursday, October 24 –
Chamber Luncheon

Western Montgomery Career and 
Technology Center
11:30am – 1:00pm

*Speaker Topic:  School Update
Speakers include representatives from the

Spring-Ford School District, Western
Montgomery Career and Technology Center

and the Pope John Paul II High School
$25 Members - $35.00 Non-Members

RSVP for all events online at 
www.springfordchamber.com

Chamber Notes
• Thank you to everyone who attended

and volunteered to help make the
Limerick Community Day a grand
success.

• The Holilday are upon us so mark your
calendars for December 5th for the
Chamber Happy Hour and December
18th for our Chamber High Tea.

• Members please remember to submit
any of your upcoming fall events to be
included on the Chamber newsletter
email.

• The Spring-Ford Chamber will be
joining with the Spring-Ford Area
School District on a new endeavor. The
“In Spring-Ford” magazine.  The
Chamber will be looking for members
who would be interested in writing
articles and business focused informa-
tion. If you are interested please
contact the chamber office.

• The Chamber offers advertising
opportunities on our website, event
postcard and our email blasts. If you
are interested in any advertising
opportunities, please contact the
chamber office.

• If you are interested in hosting a mixer
or workshop in 2019 please contact
the chamber at 610-489-7200 or
email at info@springfordchamber.com

UPCOMING EVENTS
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SPRING-FORD CHAMBER OF COMMERCE
Building a Better Community Through Business

• 313 Ridge Pike, 2nd Floor, Limerick, PA 19468  •  610.489.7200

The Spring-Ford Chamber of Commerce is a community-focused
business advocate.  We strive to help our member businesses grow while
improving the community in which we all live and work. 

The Chamber consists of local businesses whose main objective is to
run a successful business.  We are a great resource for members, not only
because we offer the opportunity to network and brainstorm with fellow

members, but also to have exposure to the local community, your customer, through our continued involvement in community events and charitable
endeavors. Visit www.springfordchamber.com for Chamber Events, Press Releases, Online Newsletters and more!

REGIONAL CHAMBER ROUNDUP 
Please see pages 31-37 for the TriCounty Area Chamber of Commerce news and information section.

Promote your business in the Route 422 Business Advisor!  Call (610) 323- 6253 

ETHICALLY SPY ON
YOUR COMPETITION TO
SAVE THOUSANDS ON
WASTEDAD SPEND

(Continued from page 57)
5. Search Results - Paid keywords (includ-

ing approximate cost per click)
6. Current ads being shown with past ver-

sions 
7. Social posts & ads being promoted to

your target customers
Well, it is not always easy to gather this

data, that’s for sure — but it is possible.  
All of these datapoints give you an estab-

lished starting point to structure your cam-
paign off of. Guess and check, and the
broad “let’s see what happens” approach
can leave you wasting time and cost you
thousands in inefficient ad spend.  

It is already nearing the end of Q3 2019.
Don’t let another year go by with just
mediocre digital marketing.  

If you are frustrated with your market-
ing, committed to the research or just strug-
gling with finding the right data on your
own, let’s start a conversation.  
Social Assurance Media is a full-service digital mar-
keting firm that helps convert shoppers to buyers. By
offering comprehensive online digital marketing, So-
cial Assurance Media helps clients understand their
ideal customer, builds messaging & tools that res-
onate with them and attracts prospects eager to buy. 



Sept 6 – Strategies for 
Highly Effective Presentations

& Public Speaking
Center for Business Excellence 

49 Commerce Drive, Wyomissing
Five sessions: Sept. 6, 20; Oct. 4, 11, 25

8:30 a.m. – 12:30p.m.  
$695/person for GRCA Members; $895/person

for not-yet GRCA members 

Sep 13 – Lessons in Leadership
Leveraging Your Leadership

Center for Business Excellence 
49 Commerce Drive, Wyomissing

Six full-day sessions: 
Sept. 13, 27; Oct. 11, 25; Nov. 8, 22
8:30 a.m. - 4 p.m. (includes lunch)  
$1,500/person for GRCA members;

$1,750/person for not-yet GRCA members 

Sep 16  – Lead Worker 
Certificate Program
Center for Business Excellence 

49 Commerce Drive, Wyomissing
12 weeks on Mondays: Sept. 16, 23, 30; Oct. 7,

14, 21, 28; Nov. 4, 11, 18, 25; Dec. 2
9:30 - 11:30 a.m. or 6- 8 p.m. 

$650/person for GRCA members; $750/person
for not-yet GRCA members 

Sep 17 – Supervisor 
Training Module 1: Principles 

of Supervision 
Center for Business Excellence

49 Commerce Drive, Wyomissing 
Six weeks on Tuesdays: 

Sept. 17, 24; Oct. 1, 8, 15, 22
Options: 8:30 - 11:30 a.m. or 6- 9 p.m.

$595/person for GRCA; $745/person for not-yet
GRCA members 

Sep 18  – Essentials of 
Effective Management: Driving 

Organizational Results 
Center for Business Excellence

49 Commerce Drive; Wyomissing
Five weeks on Wednesdays: Sept. 18, 25; Oct. 2,

9, 16
8:30 - 11:30 a.m. 

$695/person for GRCA Members; $895/person
for not-yet GRCA members 

Sep 18  – Supervisor Training
Module 2: Managing 

Performance & Developing
Employees 

Center for Business Excellence
49 Commerce Drive; Wyomissing

Six weeks on Wednesdays: 
Sept. 18, 25; Oct. 2, 9, 16, 23

8:30 - 11:30 a.m. 
$595/person for GRCA members; $745/person

for not-yet GRCA members 

Sep 18  – Island Marketing -
How to Use Content Email 

Marketing for Sales 
Center for Business Excellence

49 Commerce Drive, Wyomissing 
Noon - 1:15 p.m. 

$50/person (lunch included.)

Sep 24  – Intermediate Excel 
Shearer Technical

727 Penn Ave., West Reading
Four Tuesdays: Sept. 24; Oct. 1, 8, 15

8-10:30 a.m. 
$220/person for GRCA members; $320/person

for not-yet GRCA members 

Sep 25  – Coffee & Convos -
Website Maintenance 
Greater Reading Chamber Alliance  

606 Court St., Reading (third floor) **
Coffee & donuts/ Check-in: 7:45 a.m.
FREE: advanced registration required 

Sep 27  – No Pressure 
Prospecting & Cold Calling 

Center for Business Excellence
49 Commerce Drive, Wyomissing 

noon - 1:30 p.m. 
$129 - GRCA members; $149 - not-yet GRCA

members 

Oct 2  –Wednesday 
Diversity Mixer
Hosted by Fulton Bank 

DoubleTree by Hilton Reading 
701 Penn St., Reading

5:30 - 7:30 p.m.
FREE/ advanced registration required

THE GREATER READING
CHAMBERALLIANCE

• 606 Court Street, Reading, PA 19601  

•  610.376.66766  • fax   610.376.4135  

• info@greaterreading.org • www.greaterreading.org

Mission: To be Berks County’s leading resource for building a healthy, competitive business community
Vision: Assist companies to retain, expand, and grow their operations and employment and attract new
business to Berks County.

UPCOMING EVENTS

REGIONAL CHAMBER ROUNDUP 
Please see pages 31-37 for the TriCounty Area Chamber of Commerce news and information section.

This fall we’re excited to focus on Berks County’s most amazing projects and dig into
powerful stories and ideas to help you to grow and prosper.

On Oct. 1, join Women2Women at our Evening of Empowerment for a night of connec-
tions and inspiration featuring Tala Raassi, an Iranian American fashion designer, entrepre-
neur and author.  This energizing event will be held at Crowne Plaza Reading, 5-8 p.m.
Details and registration are at https://bit.ly/2KNt8bf.

On Oct. 16, we’ll celebrate $113+ million of residential, commercial, and industrial
development projects in our community at the second annual Building Berks Awards &
Expo.  We’ve added restaurant + bar category and expanded the manufacturing awards.
Sponsorships and tickets are available at:https://bit.ly/2YTkqCf.

SAVE THE DATE: Our very popular Breakfast4Success, 3 Leaders: 30 Thoughts
returns on Nov. 19 at Crowne Plaza Reading.  Presented in partnership with our Family Business
Alliance, you’ll hear more than just advice, you’ll learn how three successful business leaders have put
the phrases into practice.
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